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€~ Yo! Yo! SEO

Word-of-Mouth SEO — Optimize your online conversation

SEO Audits & Consulting
Website Re/design Strategy
Content Development

SEO & Social Media Training

Dana Lookadoo . SEO Consultant

http://yoyoseo.com/ . @YoYoSEO @
@lookadoo G



What We’re Going to Cover

What to expect with a site redesign
Goal setting & data collection
Auditing the current site
Personas & surveying your audience
Keyword strategy, IA, content & design
SEO-friendly CMS & WordPress plugins
QA, testing & launch “gotchas”
Looking good in social
BONUS: Free Excel worksheets!




Plan Your Work. Work Your Plan!
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1.CARRY ANYVIL OUT ONTO
TIGHTWAY

2. DROP ANYVIL ON
ROAD-RUNNER

= CLIFF CLIFF =

ANYIL

3. ROAD-RUNNER-BURGER.
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Image Credit: Paul May’'s SearchLove preso: http://slidesha.re/1eBzs
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A Relaunch Takes Planning!

@netmeg

A RELAUNCH TAKES PLANNING!!!

AAAAAAAHHHHHH!!! #clients

Favorite t3 Retweet * Reply = Buffer

m @$StuartLivesey

z (@netmeg planning for a relaunch? That
' should take all of 5 minutes - at least

r! that's what most clients seem to think
@lookadoo G
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Planning ...

Project Management ...
Process ...
Perseverance ...
Patience ...

NO Percocet!
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PRIORITIZE . . .
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QUALIFIED TRAFFIC




5 Steps to Dot Calm
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Discovery & Data

GOALS & METRICS
AUDITS: VISIBILITY, SITE, CONTENT
PERSONAS




Migration Variables

What’s going to change?

:‘ﬁif tc BEEO
get their hands dlrty w:th a redesign!
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L ess IS Better!

Achieving an SEO-Friendly Domain 73 | "1
Migration - The Infographic

March Bth, 2012 - Posted by Aleyda Solis to Technical SEOQ |ssues

Beware of parallel changes

Avoid to change at the same time : Change only if necessary

Platform Structure Design Content Hosting * To geotarget
(CMS, (URLs (Look & Feel, (Text . LA TEECR  * Have low performance
language) naming) Organization) information) IP) * Suffer from downtime issues

Warning: These add a higher complexity to the migration process and make it harder to identify possible issues.

http://moz.com/blog/achieving-an-seo-friendly-domain-migration-the-infographic

Google Webmaster Checklist: How to Move Your Content to a New Location
http://bit.ly/HowToMoveContent G
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Visitors Overview
(new & returning)

Reports

Browsers and OS
(desktop, tablet, mobile)

Map Overlay

(visitor locations)

Referring Sites

Keyword Referrals
Really? Yes + [not provided]

Webmaster Tools
(impressions, landing pages)

Baseline Metrics — Measure what’s valuable to your business. @
@lookadoo G



Weekly Baseline

Site Migration Command Center

File Edit View

Data Tools Help View only

|

Pages Indexed - Google Pages Indexed - Bing  Organic Landing Pages

Organic Traffic  Not Found Errors ~ Server Errors PageRank of Homepage

Domain Authority

Dana Lookadoo +

Comments ;-,:_ Share

Homepage Page Authority

Google Doc for tracking key metrics on a weekly basis!

Pages Indexed . Organic Landing Pages . Organic Traffic

. Not Found Errors . Server Errors

Thank Annie Cushing! @AnnieCushing

@lookad bit.ly/command-center
0o0oKadoo
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-4 Most Valuable Pages

Most Valuable Pages

Date: Jul 1, 2012 - Sep 30, 2012

Contributors: People who converted looked at these pages.

Page Pageviews Unique Pageviews \‘ﬂ-P:l;:! an Entrances Bounce Rate % Exit -
- - - - - - - -

i 8335 6502 01:12 6,121 39.32% 37.98% §2.00
1502 1028 01:07 418 58.37% 32.96% 54.38
1352 942 00:57 253 52.57% 22.63% £9.12
1326 907 00:53 307 57.00% 36.20% 5022
1094 g74 01:41 7 74.45% 40.77% §1.14
1036 675 01:01 71 42.25% 21.72% 5015

735 643 01:23 132 60.61% 44.63% 50.62
693 566 01:03 74 58.11% 32.61% B6.36
683 439 01:45 400 60.25% 62.79% 50.61
588 450 00:38 116 36.21% 21.60% 54.22
584 468 02:19 429 79.49% T517% 50.21
530 367 00:55 25 36.00% 17.55% 50.27
485 369 01:08 84 52.38% 23.09% $10.30
405 318 01:08 62 54.84% 24.44% 52.20
154 296 04:09 156 75.00% 65.25% 52.03
341 271 01:50 123 T7.24% 50.44% 59.96
322 254 02:09 110 83.64% 49.07% 54.33
318 260 02:37 92 £8.48% 51.10% 512.31
319 243 01:44 99 67.68% 3511% 52.42
308 246 00:48 67 65.67% 24 63% 5244
286 243 02:39 101 54.46% 47.20% 5412
281 242 01:44 43 £8.75% 41.28% 5413
266 222 01:50 65 £3.08% 38.35% 55.41
253 215 01:19 55 67.27% 32.02% 59.77
244 197 01:30 56 78.57% 41.80% 51.02
242 205 01:57 105 70.48% 47.93% 5878

Pageviews . Unique Pageviews . Avg. Time on Page . Entrances . Bounce Rate . % Exit . Page Value

People who converted looked at these pages.

@lookadoo r



Metrics... Metrics... Metrics...

Landing Page Visits " Pages | Visit Avag. ‘.-l"isi'l % New Visits Bounce Rate
Duration
243%%  770%% 3.33%« 841%*
U41"‘ R J -'-:.7;1": :4"‘,
B 1 ¢ el
Social Value
Sep 1, 2012 - Aug 31, 2013 631,178 13.42 00:09:2
166.410 (312 216 544 b visits: -2.43%
S 082 LT 8,647,035 vs 8,862,613
ep 2, 2011 - Aug 31, 2012 1,091,383 12.67 00:08:2 Conversions
| Visits via Social Referral:
% Change A2 17% 5.93% 12.68 -44.08%
30,124 vs 53,865
st T conversions: -0.17%
156,410 vs 156,675
538 $52.435.45 wudbindib.. Contributed Social
<D= Conversions: -6.86%
! _ 638 vs 635
& Pinteredt =] meston
usmluldlly Last Interaction Social
P 17 3000 < i 0, 90 Shiewies NmPeced  Memfesreed  MemCler | Dimn Conversions: -20.09%
175 ve 219
i [ - T . LS.
i e irces Social Network Visits % Visits
835 '“—-_H.____ '__.-""-q_“'“-u.--"”j‘d_: o . o= 28 vork ' 1. YouTube
T e e o %,f—_’:’_‘/'“xk P Sep 1. 2012 - Aug 31, 2013 19279 I 54.91%
P, o S Sep 2, 2011 - Aug 31, 2012 5207 [ 10.48%
gins % Change 270.25% 423.87%
753 o
8 2. Facebook
. ° e S Sep 1, 2012 - Aug 31, 2013 6121 [ 17.44%
: Sep 2. 2011 - Aug 31, 2012 11610 M 2337%
27,344 . . % Ch A7.28%  -25.40%
’ %\.-.___. — _'__'___o——"‘ - ‘-{_-___- ange
— —— b i o i : : .
Rssinnars =9 o x‘b!;‘f :-H?::,_ __,.::;r"'f
Top Landing Pages . Social Impact . What people are Pinning
Compare multiple data points!
@lookadoo G



Visibility / Rankings

Ranking - Keyword Performance

Current Previous  Search Traffic Humber
Ky Position Al Position  Volume CRC Ll aific(s) Cost(%) Comzetion of Results

(=) [ (=] (=) (=] (=) (=) (=) (=) =)
pra lour bikes 3 i 3 5 3115 hiiphenwnw bikerozr.comiadicles/ug-pro-tour-team-bikes-2013 381 375N 0.65 3,620,000
2013 pro tour bikes 4 i 17 5 30,00 hiipathenwnw bikerozr.comiaricles/ug-pro-tour-team-bikes-2013 206 (1] [i] 42,800,000
dawes diploma gents 4 new i} 5 2000 hitpattessny bikerozrcomiproductsidiploma-genis 206 ol i 11,000
bestfiat bar road bike &  new 1] ) 20,88 nitpiwww bikergar comiariclesihybrid-lat-bar-road-bikes-help 38.56 67.74 I 81 8,480,000
pratour bike &  new i} 5 20,00 hftpiwww bikergar comiaricles/ud-pro-tour-team-bikes-2013 1.27 ol il 35,100,000
pra tour bike g A 9 5 3017 ntipiwww.bikerosr.comiaticlesiuci-pro-tour-team-bikes-2013 1.27 0.43 I 0.45 45,400,000
profour bicycles 9 new i} 5 20,00 htpiwwwbikergar comiariclesiud-pro-tour-team-bikes-2013 1.27 ol 0 12,700,000
dalan fuano se 10 new 1] 5 20.00 hitpiwww.bikeroar.comiproducts/dalan-tuong-se-road-bike-sram 1.27 ol 0 40,000
dawes malave review 10 new 1] 5 S0.00 nipiwww bikerogr.ocemiproductsimajave-ladies 1.27 ol 0 480,000
proftour bleycle 10 new 1] 5 20,00 hitpciwww.bikeroar.cormianiclesiuc-pro-tour-team-oikes-2013 1.27 ol 0 35700000
dawes digcoven 701 10 new ] 5 S0.00 hiphesny Dikeraar.comigroductsidis cavenys-701 1.27 ol ] 2,050,000
altura wrban dryline 10 new 1} ] 50,00 htip s bikeroar.comigroductsiurgan-dryling-orelcase-17-pan 127 ol ] T.000
dalan fuono se 11 new 1] 5 S0.00 hipiwawnw bikeroar comigroductsidalan-tuong-ge-road-bike-sran 1.99 ol 0 40,000
altura wrban 20 1 new 1] 5 S0.00 Mipihasny bikeroar.comigroductsialturaierban-20-dndine-pannier .88 ol o 2,760,000
dafan ios pv 12 new 1} 16 50.25 Mipihessnw bikeroar.comigraductsiios-p7 1.76 087 IT0.74 11,000
mias! punciure resistant road bike tlic 12 new i} 12 51.13 Miphwwiwbikeroar.comtipsipunclure-proof-my-road-bike-tire 1.32 29 T (.83 32,000
shimane ri31 shoas 12 new ] 5 2064 Mipibikeroar.comipraductsishimana-spd-road-louring-shae-sh- 0.55 0.7 IR 0.63 14,000
dalan fuono s& 12 new 0 5 30,00 Mipisikarcar.comiprodudtsidolan-uono-sa-road-bike-sram-red 0.55 ol il 40,000
had jei 406 12 new 0 5 30,00 hlipahewnw bikeraar.comiproduclsijat-4 06 0.55 of il &, 280,000
arrurri forza 13 I 10 5 2010 hipaitessnw bikeraar.comiariclesiazzurri-forza-diZ-pro-raview 0.38 0071 0.01 2,470,000
dalan fuono se 13 new i} 5 30,00 hfipthenwnw bikerazr.comiproducts/dalan-tuona-s e-rozd-bike-shir 0.38 of L] 40,000
daweas sanoran ladies 13 new 0 5 20,00 hipattessny bikerazr.comiproducts/idawesizonoran-ladies-2011 0.38 [1]] ] 9,000
azzuri forza 13 new i} 5 30,00 htipthwwnw bikerozr.comiariclesazzurni-forzz-di2-pro-review 0.38 ol i 2.570,000
dahon ciao p7 14 new 1] 22 20,43 nftpibikeroar.comiproducisicias-pTiproduct_reviewsinew 1.3 1,25 1 0.85 16,000
marmite water botile 14 1 16 5 20,00 ntipiivwww, bikergar comiproducts/marmite-waler-botle 0.29 1] ] E7,000
dahon flg <20 15 new i} 28 30,43 hifpciwww. bikergar.comiproducts/danoniflo-x20-2011 1.18 1.01 1 064 5,000
dahon mu pT 15 new 0 22 £0.44 niiprisikeroar.comiprogucsimu-pF 0.93 081 068 19,000
dalan forza 15 new 1] 16 3010 ntipigikerear.com/progudisidelan-loza-track-bikeiproduc_reviey 067 0.3l 0.01 408,000
dawes kalahar revew 1% 4 4 5 20,00 nipiwww bikeroar comigroductsikalahan-gents 021 ol 0 12,000
protour cycling teams 15 new 1] 5 20,10 hitpiwww bikeroar.comianiclesiuc-pro-tour-team-oikes-2013 0.21 0,004 I 032 43,000,000
dawes kalahari review 16 new o 5 20,00 hMp sy bikerogr comiproductsidawesikalahari-ladies-2011 021 ol 0 12,000
daban premsie revew 16 new 1} 5 S0.00 hipihessny bikeroar. comigroductsidolan-premsio-road-Dike-gram 021 ol 0 7.000
giant anthem 17 new 1} 580 S0.26 Mipihesn bikeroar.comianiclesiredew-ol-giant-aninem-2B-ads 20 103EE 021 20,000,000
kenda kramiunm 17 new 1] 28 2023 Mip s bikeroar comigroductsikranium 0894 0520 0.2z 5000
arzurm bikes 17 new 1} 16 52.24 Mipihesn bikeroar.comianiclesiazzunmi-rerza-di2-pro-raview 0.54 2420 0.12 504,000
SrAM M gro 17 new 1] 12 50,23 Miphwanwlipvi bikeroarcomiproducts/srame-ms-pra-baisl-shifter 0.4 oi1s il 0.52 63,000
dawas kalahar revdew 17 new i} ] S0.00 Mgt bikeraar comigraductsidaveasikalanarni-genls-2011 016 ol 0 12,000
dalan fuano 17 new i} 5 30010 hliphewnw bikeraar.comiproducsidalan-tuona-sl-road-bike-shim 016 003 0.02 17,000
hed 3frack i7 new 1] ] 30,00 hiipheww bikeroar comiproductshed-3-rear-drack-axde-kitihread 016 al a 5,850,000

-0 SEITIrUSH http://www.semrush.com/

competitors research

@lookadoo G




Most Popular Queries

Webmaster Tools e T TR S Help = 0 -
Site Dashboard Search Queries
Site Messages (3) “JTopqueries Top pages

» Search Appearance @

_ W - -
+ Search Traffic Filters Web Aug 12, 2013 o Sep 11,2013
Search Queries
Links to Your Site Queries M impressions M Clicks
Internal Links 7,800 3,400,000 170,000 ¢ 15
Displaying 300,000 Displaying 35,000

Manual Actions

v Google Index

» Crawl [ N N
Malware

Additional Tools

v Labs
2 B ) 20/13 Bz 2 % g g,
L 4
Download this table Download chart data Basic With change Show 25rows ~ 1-25 of 7,800 < >
Query Impressions Clicks = CTR Avg. position

10,000 4,500 45% 1.0
40,000 600 2% 9.8
35,000 600 2% 24
1,000 600 60% 1.0

Google Webmaster Tools — Impressions, Clicks, CTR, Positions

@lookadoo G



Most Popular Pages

Webmaster Tools e Pl e s AR Help ~ O -

Site Dashboard Search Queries

Site Messages (3) i

Top queries Top pages
» Search Appearance @
+ Search Traffic Filters Web Aug12,2013 v (0 Sep 11,2013 v
Search Queries
Links to Your Site Pages M impressions M Clicks
Internal Links 7,687 3,400,000 170,000 + =2

Manual Actions Displaying 1,000,000 Displaying 90,000

» Google Index

v Crawl

Malware

Additional Tools

v Labs —a & = ——80—80—0—0—0—0— g —8—0—0—0

+
[ ]
[ ]
[ ]
=
L ]
L ]
L ]

81212 B 3 - B/20i13 8724, BIZE ! 1 w13
i
-,

Download this table Download chart data Basic With change Show 25rows - 1-26 of 7,687 < >

Page Impressions Clicks =~ CTR Avg. position

» 50,000 8,000 17% 8.2

» 75,000 2,000 3% 5.4

» 8,000 1,000 12% 52

http://www.google.com/webmasters/tools/ http://www.bing.com/toolbox/webmaster

@lookadoo G




Campaigns & Tools

SPEN SITE ESPLORER

i search

+ Compare up o b sites

Domain Metrics: Page Metrics:
duzi-Dizcoversd Links index updated continuously. Last Mozscape index update: Sepfember 10, 2013, Next Mozscape index update; October 8, 2013
Page Authority Total Links Facebook Shares Facebook Likes Tweets Google +1s

40100 2240 45 6

Inbound Links & Top Pages W Linking Domains & Anchor Text @ Compare Link Metrics & | Advanced Reports W Just-Discovered bals

1 -50 of the 1op pages on wiww bikeroar. comd First &1 2 3 456 & .ﬂ Export 1o CSY (Limt 10.000)
Page Linking Root FB Shares |
Page Title & URL - d Inbound Links HTTP Status : Tweats Google +1s
g Authority ¥ Domains Likes cog

Compare, Buy, Ride & Rate - 40 38 2240 200 45/29 2z 236
BikeRoar

| I:-ll www_bikeroar comyd

Token Heggset Review - 29 2 187 200 214 T a

BikeRaar

& H www bikeroar comvariiclestoker

Contact Us - BikeRoar 28 2 1,931 200 0/0 0 a

2l www bikeroar comicontaci-us

Local Bike Store list WA, - 28 2 1,931 200 1/0 17 a

BikeRoar

M @ www bikeroar.com/stores

Top Pages > Export CSV . Sort by Inbound Links, Page Authority, Linking Root Domains

Bonus Metrics: Status Codes, Facebook Shares/Likes, Tweets, Google+1s

http://www.opensiteexplorer.org/

@lookadoo G




2. Competitive Benchmarks

Domain Benchmark - SEQO+SEM +
SEO Rank 16,478 6,063 4,144 3,949
Paid Visibility 464 1,526 1,778 3,181
SEO Visibility 3,358 10,272 15,535 16,339
Organic Keywords 7,817 12,616 17,681 11,683
Top 10 Organic Keywords 1,821 3,190 5,972 4,003
Domain Benchmark - Links +
Backlinks 204,571 60,057 313,920 63,182
Latest Backlinks 346 69 474 302
Page Strength (SPS) 4.40 4.80 4.40 5.10
Referring IP-C-Class 971 1,571 1,117 1,237

@lookadoo

Market Share

10

Marlkeat Share

i}

03/14/2013 03/28/2013 04/11f2013 04/25/2013 05/09/2013 05/23/2013 06/06/2013 06/20/2013 07/04/2013 07/18/2013 08/01/2013 08/15/2013 08/29/2013

Time

e




™

searchmetrics

Competitive Social

Domain Benchmark - Social

Social Visibility 119,495 71728 100,501 101,324
Sodial Links 37,031 29,332 38,013 44 897
Sodcial Links [/ Week 36,194 28,041 36,271 44 189
Facebook Links 13,733 26,730 30,4684 43,621
Facebook Likes 6,196 4,535 11,806 25,085
Facebook Shares 6,054 16,507 12,965 11,230
Tweets 2,547 1,267 3,107 749
Google Plusones 20,530 958 4,324 432
http://www.searchmetrics.com/en/
@lookadoo G




Social Activity

Social Activity for Twitter and Facebook

M likes M Shares HEComments B Tweets

=]

L 10 15 20 » 30 =

!I‘
]

llllllll]lllllllll|||||||||||||

Likes . Shares . Comments . Tweets @
@lookadoo G




Traific Allention Authority

TOTAL VEITS @ WEH BENTIONS. &

1.4k e

Performance by Inbound Channe Traffic to Your Site

SEARCH

—_— ! o ORGANIC
o J -
30 5 783
16%
SOCIAL = 4
A7 _ o VISITS 1 441
12 b w 1@ 3
1o nsas lasl weak T
@ LINKS
A3k - 4 - VISITS
848 2410

BRAND & MENTIONS
0 i VISITS

o 3?31-\

[¢
C
C
q

C

O
>

M

Organic Search Visits . Social Interactions & Followers . Links . Brand & Mentions

http://analytics.moz.com/

@lookadoo G




Pre-Op

@lookadoo



Hit by Panda? Penguin?

Google Organic Visits Landing Page Visit Variance Keyword Visit Variance
7Ok - =
=3
\/_\/’\x.
i i | ' n ""ﬁ\
&
4Dk — — _\ 1 X . - —5 T = e - _\l- —_
r ¢ 7 f ¥ hd f f {
\ s/ , /
ok ——H—1 ../M_ s ERR, 3 el d
e
20k T Tl T
10k -
Ok
Sep 12 Dett12 Nov'12 Dec'12 Jan"13 Feb'13 Mar'13 Apr'l3 May '13 Jun'13 Jul"13 Aug'13 Sep "1
= q == m m I} m ] [ = = mr
U - -] ] o - ) @ ag = o oY
=c E o= E £ E E E b= -:-.En = = E=
- = ] ] ] ] ] oCce = - =
e O g B - - - B bt o = - B
a -
Total Google Organic Trafhc: 2,235,385 arracuda Digl

http://www.barracuda-digital.co.uk/panguin-tool/

@lookadoo



SEO Auditing

E‘-EGEIGCH@HW'EI? @' @ Imm O:rE@= |i.r wus 2 oerfir © 28 |:|5| Comp. = | 4 )(1,'_':_4| ‘5'"5"-"55‘3"
@) Disable- & Cockies # €55 [ Forms= & Images- @ Information= [ Miscellaneouss 7 Outlines & Resizes J% Tools~ B View Source- 1] Options® v 7

P an o4 29
mhgl:- &:;:Hb::u Root Domain: - o ?ﬂmnﬁ'cl.) Qa

CYRP M 0 o e

Pege Analreis

et potaa Ea kgt £ !

Pasgis E Pagir 1 Lindi D

P dirabieiy

feaces Abeies
e b o Lo

P Abirites s Dans I'il & Fodls =10 |l 7 ]

e Rl Fiok Foung Piage Ebimiinile P SutiiLlics Lisd Dl

Page Angbrels
O -Page Eminis

Ref="caonical Piok Frasns Y
P e, ba O £
P Lisad Tima £iia Taglacation Cianiend
11 T T SR P Elemienls Pis AlTbasles Lk Bualy
ettt L2 e LR FEED NGO OO S 4 BN = a vl D
Pase: Tifka Campars. Buy, Fids & R - BlosRaar Ligi Aairica St kel ek ARSI B Opan S0 Eusiand
P Aadnass 14110112470 X
L2 DN B ripson BieaRar - CmEans, Ty, o and . o Grdin L Satrioim Resat Kol
Counsry Eutrea TREND To4F bike. Fraiuring barjing acvwos, workis L]
dalabase, price comparison aned wheene §o god B B4 Bl - hEkerEan. p-
E Ik
o Ut ryerats Kt Found Pyt Asoniny IRAL 44 Doenin ALy {041 " -
Lk G Hi Kl Found Hoafani (mAj 445 Dowviain booRas (Omb L5 LEs
Filis Pl Fodbrsrid Linbs a9
Hz Rugying Tirem Yiawa A Lok T ras Il L85 Deodriain ok st (BT B0 £.005
HTMA, Texi WaBCOATA iy unctiancalivar B e e ww. Torad Links 2240 Totsd Links s T ELD
Toufk InCoade Hala 21.530% Extedtal Folkrnd Liiks o Extednal Folinsntd Liks L E4%
L S A B b e e e B e S et KLl Fodkmnd Liiks 1,91 Ligiing Aol Doinains 45 46
Lisduing Aot Domaing b

Page Analysis . Site Authority . Broken Links . Crawl Errors . Algo Hits
http://tools.seobook.com/seo-toolbar/ http://moz.com/tools/seo-toolbar
@lookadoo http://chrispederick.com/work/web-developer/ http://home.snafu.de/tilman/xenulink.html G
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BHOWSEO@ Biog | About | FAQ | Contact

nn http://www bikeroar com/

I

S oliow us on Facebook
LR ollow us on Twitte
.

= I‘Q;

Highlight links
Einternal
ﬂex‘taﬂal
Hnnfull{m'
Response o
Response-Code 200 (OK)
Text Information P
Words 2345
Internal Links 75
External Links g
Mofollow Links 0
Head o
title Compare, Buy, Ride & Rate - BikeRoar

(36 Characters)

BikeRoar - compare, buy, ride and rate. Road Cycling, MTB,

Commuting or just riding your bike. Featuring buying advice, worlds
description largest bicycle product database, price comparison and where to

get the best deals.

(210 Characters)

csri-token fhuxsuE9ExL/EMNYUweyT 3rifaxT2PB+glmgPkeQ10=
csrf-param authenticity token

SERP Preview

Compare, Buy, Ride & Rate - BikeRoar

hitp:ffwww bikeroar.com/ - Cached

BikeRoar - compare, buy, ride and rate. Road Cycling, MTB, Commuting or just
riding your bike. Featuring buying advice, worlds largest bicycle product ..

Product Keywords Search Year All
2011 2012 © 2013 Brand l=| Category
[=] Submit
http://www.browseo.net/
@lookadoo
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BROWSEQZ soo | About | Faa

http-//www bikeroar com/

SEMANTIC STRUCTURE

Use Headings for content structure.

Pages should be structured in a
hierarchical manner.
Heading 1
Heading 2
Heading 2
Heading 3

Heading 2
DO NOT use text formatting to achieve
visual (fake) evidence of structure.

Use lists correctly.

<ul>, <ol>, and <dI> also convey a hierarchical
content structure.

\XebAIM

Headings

Highlight links
i ntermal
nex'tEl'rmI

n-uful lioww

Browse

H3 Product Search

H3 Buy Local

H3 Buying Tips

H2 Buying Tips View All

H3 What is the difference between a 560 and 3300 cycling helmet?

H3 Cleaning and lubricating your MTB fork

H2 Hot Topics View All

H3 What to expect as a commuting cyclist - Part 1: The decision

H3 See the Latest and Greatest: Industry events now open to consumers
H2 Featured ProductsView All

H2 Infinity Aero

H2 Vectar

H2 Edge 810 Performance Bundle

H2 Speedmax CF 9.0 Pro

H2 Aeroad CF 7.0 SL

H2 Adamo Podium

H2 Sirrus Sport

H2 GatorSkin

H2 CrossMark

H2 Econom HL-EL340

H2 Moare Buying Tips View All

H3 Roof racks and bike carriers - Which is best?

H3 The 5 best new handlebar mounts for cycling computers and smartphones
H3 What to look for in a Touring Bike

H3 The Commuter - What to look for in a good commuter bike

H2 Moare Hot Topics View All

H3 Why we love La Vuelta

H3 Pitfalls when kitting out the family

H3 Why are 29ers Booming?

H3 The family cyclist: The bikes are just the beginning. What else do | need?
H2 Subscribe

H2 Terms and Conditions

H3 SUBSCRIBE
HZ Read our RSS

http://webaim.org/technigues/semanticstructure/

Wl Accessibilily in Wind
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ai! Site Analysis Report

{3l Dashboard

@ Back to Reports | Report - Query -

€ Summary Violations Summary u u
. Viclation Title ‘u’iolatio; Level | Violation Cate... Count
1 Violations
@The page contains broken hyperlinks, Error SEQ 2,469
Viclations Summary @The URL for the hyperlink is broken, Error SEQ 309
Pages with Most Violations @The page contains multiple canonical formats. Error SEQ 138
. The page centains invalid markup, Warning Content 8,868
Violation Categories he <hl> tag is missing. Warning SEQ 1,211
Violation Levels he title is too long. Warning SEQ 608
/¥ The description begins with a brand name. Warning SEQ 351
he description is too long, Warning SEQ 297
he redirection response results in ancther redirection.  Warning SEQ 2719
The URL contains teo many query string arguments, Warning SEQ 233
. The link text is not relevant, Warning SEQ 158
he title begins with a brand name. Warning SEQ 3
The description is missing. Warning SEQ 63
. The <img> tag does not have an ALT attribute defined. Warning SEQ 18
he description is too short., Warning SEQ 1
The page contains multiple <hl> tags, Warning Standards 1
®The page contains unnecessary redirects, Information SEQ 2929
®The page was excluded by a noindex attribute. Informaticn SEQ 177
®The request is disallowed by a Robots.td rule. Informaticn SEQ 42
1 [
& Content blr\g Webmaster proFe  wesmcesEl  werll  pand. 4
%8 Performance Wy Sites < S v
Dashboard
! Links i % T
i CA O Crawl Information @
= Repors & Data
Page Trame Status of your URLs from Bingbof's 1ast crawd. Last updated on 8112013 (Wed See Index Explorer for more details
inciex Explorer
500.539 L 302
Search Keywords R MH]-!AB& {internal sener (Page maved {Page mosed F:.:GE__GI;BT'I DHS FAILURES C?I!:‘:E;:T;g"
SEQ Reports (Requast sirors) Tons) permanently) tempararily) ACLU v
Inbound Links
bt ebis el ] 0 1,740 33 1373 0 1]
Malware
+ Diagnostics & Tools J 7
v Messages . p— EXPORT ALL
5 ler AF|
o HTTP 400-499 CODES
These codes appear when thera was 3 likely an emror in the raquest which prevented the senver from being able lo process i
URL HTTP CODE COUNT OF LINKS
o 404 0
404 0

@lookadoo IIS SEO Toolkit . Webmaster Tools



¢ WEBPAGETEST

Web Page Performance Test for

bikeroar com

v Compraw
From: Dulles, Va - IE § - Cabie ¥
BRZ013 1122 14 AW

Tranwe

T Iy Dedngts Periormances Review Mage Speed Conient Areakdowsn Domasins Screen Shol
Fig-run M bass | Bangacs Gita - Ban agiect data
L - F A
Sed |
Documand Complete Fuilly Loaded
Load Time First Byte  Start Ronder  Spesd ingex DOdl Elements | Time  Aeguests Bylesin | Time  Regeests  Bylesin
Firsd Viaw 56743 28818 11433 1874 2019 58748 8 1947 KB | 120443 10 1202 KB
Eepesiview 5400 1552 4 549 £500 2078 Sdit ] WKE | 12830 L] 101 KB
Wstortal Screen Shol Video
1
=
E
1]
Firgd Vigw !- ra ¥
{5 B7ds Edmiiin View
o U i |
L -
A é R =

Fppaat Vigs
15 40 |

1 =
Timplo Gbiw)

o

e

- = i
wga@@gwuuugggguuuu i Egg@gﬁmuﬂuwwf

i B 5 o ‘ ; ‘ ’ e ‘“‘“’ : 1 Gantent Ereardaen
o

I!!I!!Elﬂllﬂllﬂllﬂll!

I!!
ﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂ!!ﬂﬂﬂﬂﬂ
ﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂ

http://bit.ly/WebDevBar

http://www.webpagetest.org/

http://bit.ly/YSpeed
@lookadoo




=4 GA Speed Suggestions

Site Speed Suggestions Aug 11,2013 - Sep 10, 2013

Add to Dashboard Shortcut

o All Visits
100.00%

Suggestions
Avg. Page Load Time (sec) = ¥S. Selecta metric Day Week Month

® Avg. Page Load Time (sec)

&

/—‘W\-——MW

]
&n

Aug1s Aug 22 Aug 29 Sep S
If there are missing suggestions, click the Help link for more information.
Q
Pageviews J Avg. Page PageSpeed PageSpeed |
Page Load Time i
Suggestions Score
(sec)
1. 557,301 3.98 None
2. 71,47 3.65 6 total 86
3. 50,602 3.83 7 total & 86
4. 36,415 549 7 total & 60

Content > Site Speed > Speed Suggestions
@lookadoo



weaoDsRQ@ASCRE

.

TOTAL ERRDHRE FOUND

Google Tag Assistant

PAGE
Cospare, Buy, Ride & Rate - BikeRoar

TOTAL TAGE FOUND

On thas page On this page
TAO S FOUND -
B L ]

DFA senpt T28x50 HT443 BTT54082
Gaogle Anabdics UA-28539178-1

Critical lssues »
Waorking »

Heza 10 ok Tile) Adiitin

FINL STOHES r

—

Y2 aDsR@AORE

@lookadoo

G(}L}glﬁ Tag Assistant o

PAGE
SEOmaz is now Moz, Seftware and Communsty far Better
Madkiting. - Mox

TOTAL TAGS FOUND TOTAL EARORE FOUND

On this page O this page

2 0

TAGS FOUND

Stibui

Gocgle Anabaics UA-1BT0ETS-1 Suggesions »

Reemarketing Tag (ndw) 103261358 Suggestions

_SuGaEsnons

&w:lim Consobdate your tags with Google Tag meore infe

GA Tag Assistant

YE2amaR@A CRE

I"
Gﬂug[ﬁ Tag Assistant o
PAGE
Annie Cughing's Bleg - SEO, Analytics & Dala Vesuahzation
Consultang
TOFAL TADS FOUND 1OTAL ERRORS FOUND
On this page O this page
TAG S FOUND
Sreaba
Goegle Anakaics UA-15361183-3 Woiking &

FRestas | Suggduta

Mo 15 wid Tag Axtisiasy

wEaanosEe L g

s ﬁ-

Shaeg

G(}Dglﬁ Tag Assistant
PAGE
Gaogle

FOTAL TAGS FOUND
On this page

0

TARO S FOUND
i 2t |

TOTAL ERRORS FOUND
On this page

SUGDESTIONS

Sugpestion” Add Google Analytics mora info

Pt | FuJastort Higww 10wk Tag Astent

http://bit.ly/GATagAsst




Sitemap Strategy

inur:xml site:yourdomain.com
GOLngE inurl:xml site-bikeroar.com

Web Images Maps Shopping Books More - Search tools

; 1 result (0.25 seconds)

... 2013-08-12T19:29:09+10:00 https://s3.amazonaws.com/bikeroar-production/
sitemap/sitemap2 xml gz 2013-08-12T19:29:22+10:00 ...

Mode

File Configuration

MEmt| Reports Licence Help

https:/s3. amazonaws.com/bikeroar-production/sitemap/sitemap1 ... -
w.bikeroar.cDmfsitemap.xml.gz - scre@mlngfrog

All Links
Ho Response In Links

Internal | External | Rey gyccess (2xx) In Links
Filter: g| Redirection (3xx) In Links

Client Error (4xx) In Links

Server Error (5xx) In Links

Ente|

Bing Sitemap Plugin

Bty miyrrofon shocd s sl

hitpiiwww.bikeroar.com/ i
http-ifwww bikeroar com/mee All Qut Links
hitp:itwww . bikeroar.comitips/| All Anchor Text
hitp:iiwww bikeroar.comiartic Allimage Alt Text
|| nttp-/iwww bikeroar.com/expe
| hitp-iiwww.bikeroar.com/aric|

[ —— cEis e Sams
] —®— Aopasad i Basnn
FH —— g Crrwm

7] = Croat Gy

Images Missing Alt Text

oar.com/

Titles | Meta Description | Meta

textiht
textiht
P-tackling-terrain text/ht
crossers-to-watch-this-seas... |text/ht
text/ht
ming-up-in-september textiht

- E —if— Pagey indeusd

hitpirwww . bikeroar.s

texi/ht

hitp:irww bikeroar.comitip_categaries/maintenance

e -:—.i:::.'— = hitp:iiwww bikeroar.comipsis-inflation-gelfing-the-best-of-you text/ht
:’: ﬂ _A_ Apmre ) Sl LN hitp:iiwww.bikeroar.comiproducts/canyon/speedmay-cf-9-0-pro-2013 text/ht

textiht

http://www.sitemaps.org/protocol.html http://www.screamingfrog.co.uk/seo-spider/

http://www.bing.com/webmaster/help http://bit.ly/sitemap-generators
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Large Site(maps)

This XML file does not appear to have any style information
Limitations Solution associated with it. The document tree is shown below.
<sitemapindex xmlns="http://www.sitemaps.org/schemas/sitemap/0.9">

<sitemap>

<loc>http://www.yourdomain.com/sitemap-media.xml</loc>

50K URLs per
sitemap <sitemap>

<loc>http://www.yourdomain.com/sitemap-products.xmli</loc>

</sitemap>

1OMB compression <loc>http://www.yourdomain.com/sitemap-events.xml</loc>

</sitemap>

</sitemap>

<sitemap>
<loc>http://www.yourdomain.com/sitemap-pressreleases.xml</loc>
</sitemap>

<sitemap>
<loc>http://www.yourdomain.com/sitemap-brochures.xml</loc>
</sitemap>

<sitemap>
<loc>http://www.yourdomain.com/blog/sitemap_index.xml</loc>
</sitemap>

</sitemapindex>

http://www.sitemaps.org/protocol.html

http://www.blindfiveyearold.com/optimize-your-sitemap-index

@lookadoo G




Submit Before (& After)

GODg[Q Yo e FEQ @ + Sharg _'%; 'I

Webmaster Tools - Help -
Sme Dashboard Sitemaps I:.> ..}mﬁ!ﬂ'
Sine Messages .
‘ Brmeddd | AN | AcdTest Sitemap
» Search Appearance @ tio siternags found foe this site. httpci !
¥ Eearch Trafhe
Toan Sitemag Sabmil Site Cargel
» Gaagle lndex LoSee,
= Crawl
Craed Erreds btﬁg Webmaster eroene  wesssoesED  weweB onu . @
Craad Stats
Felch a5 Google My Sites 5 il
Blocked URLs Dashioard
Slicmaps f'/-_'l LRI iy S e Sitemaps 0
| Hﬁ Hﬁrﬁm!niﬁi. : Siemans '\H
SUDETIRENELS || Submita sitemap Submit Sibemap feed(s] 40 168 Bing aE0ut your &S SNSCre 3nd make SuKe we
lgnece URL Paramebers . S SUBNIT a0 aware of pages thalwe may cihenwiss il discover. Suppoted formals
Crawl Control Sapmap , RSS20, Al 0.3, Alorm 1.0 and texd Ses
DeepLinks
Eock URLE
Diszaow Links O EXPORT
Geo-Tarpeting
Venify Cwnesskip URL LAST SUBMITTED URLS SUBMITTED TYPE LAST CRAWL STATUS
Users
¥ Repots & Dala
v Diagnostics & Tools
¢ Lgassges .
et Pt Wani to help Bing see your conbent and crawl it for indexng?

SUBMT A SITEMAP

robots.txt — Sitemap: http://www.yourdomain.com/sitemap.xml

http://www.google.com/webmasters/tools/

http://www.bing.com/toolbox/webmaster

@lookadoo G




Content Scrape

Report «| Query -
oot Al et UR|_ Headmg _________________________________
Export All URLs | Status code |s External
Export All Links : Title Keywords
93 Compare To Another Report.. . Description Last Modified
. Canonical URL Linked By Count
. Content Encoding Linking To Count
. Content Length Time taken
Content Type URL-Directory
' Content Type Normalized | URL-Host
Has Links URL-Scheme
or. .. ' Has Violations Violation _
' Hash Count
Scre@mingfrog Headers T |

http://www.iis.net/downloads/microsoft/search-engine-optimization-toolkit
http://www.screamingfrog.co.uk/seo-spider/

@lookadoo



Content / Asset Audit

From IIS SEO Toolkit or Screaming Frog
Content Audit

PAGE, TYPE, STATUS & META
CONTENT| STATUS CODE OLD TITLE OLD META DESCRIPTION OLD META KEYWORDS

Full page URL Text, OK, Moved Title tag for each page prior to 8 Old meta Description for each page prior to 8 Old meta Kevwords tag 8
images, | Permanenthy (301}, migration % migration % for each page prior to %
PDF, Found (302}, Client = = migration =
JavaScript |Error (430<), Internal
Server Error (S},
etc.
] ] ]

PAGE ELEMENTS, SPEED, LINK INFO

META CANONICAL URL TIME TAKEN LAST INLINKS OUTLINKS DIRECTORY [
REFRESH MODIFIED LEVEL
In rebots t=xt | JavaScript Check to ensure rel="cancnical’ is Seconds to Date / Time of # of outgoing | # of internal links | Location of old
(Dizallow}? used to used properhy. load each URL last page links from page - | pointing to page - | (current) page
Any meta redirect? change, update | KEY SEO factor | KEY SEQ factor, off root (/) -
robots on Server for passing incoming link How deep?
(noindex, PageRank, flow equity
nofollow )? of link juice

From SEO Team’s Brain

OWHER | ENGAGEMENT | HIERARCHY INDEXED REDIRECT
MAINTAINER CHANGE
Who "owns" |Has page had | Redundant, l= content How important iz| Does page | Should Does Wil page be If page iz to be eliminated, where

content, vigitors in the | Outdated, uzeful? Does page for need home | page be page kept? will it redirect?
stakeholder, past 12 Trivial page encourage | visibilty? Does | page link? | indexedin| needto 301°d?
writer? months? Avg. user page property | Prominent the be 410°d?
Maonthhy? engagement? reside in link focus? | SERPs? | secure? Content

hierarchy? Enhanced?

@lookadoo



Know Your Audience!

NEIL PATEL ERIC ENGE CHRISTINE CHURCHILL
BLACK HAT




e Background

e Demographics

e Psychographics

e Motivations/Needs
s

e New/Returning Site Visitor

@lookadoo



Customer-Driven Website Redesign

Rate the overall look and layout of the current site.

B 1- Excellent 8.82% (9) W 2- Good 66.67% (68)
O 3- Poor 22.55%(23) O 4-Very Poor 1.96% (2)

Rate your ability to find the information you need
on YourDomain.com.

B 1- Excellent 11.88%(12) @ 2- Good 61.39% (62)
O 3- Poor 25.74%(26) @ 4-Very Poor 0.99% (1)

Survey clients, employees, and key stakeholders. Q
S

@lookadoo




Give’em What They Want!

What types of media do you prefer?

100

75 -

50

25 -
0

70 &

B Text with pictures 62.77% (59) B pDF downloads - white papers, fact sheets, brochures 85.11% (80)
O Charts & Infographics 48.94% (46) Bvideo 15.96% (15)
B Anything | can view on a mobile device (phone, tablet, etc.) 22.34% (21) B Other (please specify) [Detai] 6.38% (6)

cI@cktooIs » SurveyMonkey Instant.ly. s

http://www.clicktools.com/ https://www.surveymonkey.com/ https://www.instant.ly/ @

@lookadoo



Redesign Wish List

Latest rev: 9172013

Massive Wish List

Request Description Content / Public / Section Requested By Reference Priority
{Additional Notes) Feature |/ Private (If specific)
Functionality
Better Content Simple, clear languaage. Interactive user surveys Messaging Public Unknown Client Survey
of workflows with the answer of the Company Client
product that will help them the most.
Location Pages Create a separate page for each location, with Content Public About SEOD Impaortant for geo targeting and
full address, contact number and map on each, for international
using Schema. Optional but helpful: add photo
Responsive Design Site must scale to work on mobile & tables wio  Functionality  All SEO hitps:/idevelopers.google.com/
creating a different site webmastersismarnphone-
sites/
Social Integration Ability to add Open Graph tags and use of Digg  Functionality Public SEOD
Digg (or similar) plugin
Schema Markup Full compatability with schema.org Functionality Public SEO
Lualty 404 page Custom 404 page that1s branded and skinned  Content Fuplic SED
Client Login Can you capture username and passwaord for Functionality Private Key Medium
client login into a session cookie and pass itto Stakeholder
Salesforce?
Section Mare interactivity. Private Client Login  Unknown client Client Survey Medium
International Content Based upon our ex-US strength in the past, | Content Public Key Low
think that we should always seekto ensure that Stakeholder
our website does not appear US-centric (despite
our targetted goal of becoming strongerin the
s,
Sorting Enable site visitors to sort aricles, white papers, Functionality Public Key Low
downloads Stakeholder
|
@lookadoo G



[YOURCOMPANY].com Audience/Website Goals

Primary Redesign Goal:

Secondary Site Goals:

Brand Objective:
Value Proposition:

How [YOUR COMPANY] goals are
different from the competition:

[YOUR COMPANY] wants site

visitors to consume the following
most important content?

Conversion Events - What we
want visitors to do:

Subscribe, Call, Click, Download,
Request Info

This is what success looks like:

50% increase in trial subscriptions

This is what the redesign should include
for the secondary goal:

Fewer calls to Support

This is how [YOUR COMPANY] wants the
audience to perceive them:

Cutting-edge, experts in our field!

This is what [YOUR COMPANY] offers the
audience, why visitors should care:

Best value in niche at the lowest
price.

This is what makes [YOUR COMPANY]
different:

Offer 90-day money-back guarantee

#1

How-To ! Benefits Guide

#2

Review Pricing options

Blog

#1

Sign up for Free Trial offer.

Subscribe to newsletter

Contact Us form completed

Identify your redesign goals and conversion events.

@lookadoo




e

Site Structure & Content

KEYWORD RESEARCH
INFORMATION ARCHITECTURE
INTERNAL LINKING & CATEGORIES




e I
. =

@lookadoo

hoosing the Right Terms

Keyword research is one of the most

valuable forms of research you can

do! It's an expression of people's

desires and problems.

“The content you create
should be created as if

N social, search, and email
] do not exist.”

Brian Clark  @copyblogger @
4







Keyword Research

Beyond the new Google Keyword Planner...

GOUS[@ ' [ a |

Trends Warldwide 2004 - present =~ All cz

Ubersuggest

Suggest on steroids

English/USA [=] Web [=]

Get keyword ideas with Ubersuggest
Hot Searches the free keyword suggestion tool that

Me i akes g soogle Sugg: a
Top Charts New! pro tour bikes 8 makes good use of Google Suggest and
Search term o other suggest services.
Explore >

Suggest

Select all keywords

How it works?

Keyword Research “¢%) @ OING Webmaster

Find guery walumes. lor phrases and keywonds with our arganic keyword research tool. Data comes from onganic search at Bing

> o M
o> Keyword ToO

4

SEARCH
&
History _
Enter your keyword. This tool is poveered by Wigrdt i
; = = four bk show Google Insights
Couniry / Region  All 1= Language =) srict@ [ yes )
Date | Last 30 days [=] &i132013 871 1/2013
Enter keywords to see keyword difficulty and Bing search volume. Once you've submitted a keyword, you can reguest a ranking factors report for any keyword.
Google United States
EVERYTHING LINKS  TWEETS PHOTCS  VIDECS INFLUENCERS
Se Q 4







b b " b |
| |
AdGroup
| EYWO |
Date | or Keyword Phrase K T rd Currency H::tglll-lr Competition g:?: i
1 Competitor ype I
- ] - - - - 1 - - 1
i = 1
- 4
k| b | " k| k| k| k| - b |
o Most  Searcher By Primary Category / i‘:::'":arf Tertiary Category Keyword Competition Unwse;asari::;l e :
Relevant Intent Bucket egory | Bucket Difficulty in SERPs : !
j _ _ Bucket ] = _ Integrations
s -
¥ bl - b |
Primary,
Content  Secondary or . . . Hotes | Recommended
T et Best SEQ Landing Page 2nd Best SEOQ Landing Page Jrd Best SEQ Landing Page Actions
- Content | _ = = = =

Evaluate keyword demand, market, relevancy, searcher intent, buckets,
competition, SERPs, content strength. Map to SEO landing pages! P

@lookadoo




Keyword Strategy Roadmap

SIMPLE KEYWORD STRATEGY DIAGRAM

Redesign?
Homepage

New URLs? === T~

Continents
: p) _ .
ReVI Se d IA H * wnw. domain.com/Europe = “Cheap flights”
+ “Flights”
Countries

— - . Destination |

»www.domain.com/Malaga . "Flightsto e

Map thOse Resorts * “Cheap flights to #”

keywords to Islands

® swww domaln.com/aran-Canaria . "I-Iigh‘ts from @ to #”
GUdlence * “Cheap flights from @ to #”
Routes ‘@ to#”
n eeds ! “ W domain com/GatwickMalaga = “@to# Flights”

SEOgadget.co.uk Image Credit: SEOGadget

Surviving a Site Migration [An SEO's Guide] @
https://seogadget.co.uk/surviving-seo-site-migration/
4
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|A = The Blueprint

“What | think people
should spend time and
effort (and budget) on is
site architecture (which
includes mobile
responsiveness), then
content development
and management, and
finally community

development.”
~Kate Morris

@katemorris

@lookadoo

Bonus Room
(above garage)

3-Car Garage (oversized)

B

er
Suite with
Private
Entrance

Indoor / Qutdoor

B\

Family Room

Fireplace

3rd Bed
w/Bath

dry
/ Jetted Tub
Lapteo
w/Sink P :sl‘ Separate Shower
Kitchen with

Master Suite

Formal Dining or
Living Room




(1A) is
the structure that brings all your
website content assets together

while providing a flow for your

— in language they

use and understand.




HairZing.com
Website Flowchart
Updated: 06.13.06

UPPER RIGHT NAVIGATION: Home | FAQ | Customer Service | About Us | Site Map

PRIMARY P NAVIGATION

Share Your Zing

Story

Hair Styles

- HairZing Anatomy Video Demos Form for Zing Press Room?
S :hoosoe ~Youll like HalrZing If... Printable Steps (PDFs) | |Testimonials, photo Press Reloases
- Size Chart shewing Intra Text upload L] Archives? Key Paints
] Support pages. various sizes & ways to []1Other pages y Fo
Mon-shopping use larger sizes Page have thumbnail Zinger Spatlight nesded? - Loge & Tagline
Second ) i in matrix to News: slories - Photo Visuals
oo concary lead people to 12 Step- | |Determine required Call-to-Action - Keyword-rich text
Support Pages by-Step, 1hair style. form fields. graphicltext box - Call to Action graphics |
Each wilh link 1o PDF to Signup for messaging
- Phase || Anticipated Questions... brochure & Video NewsletterlJain - Seagonal ads
- How do | clean my Damo. Club = Featurad in..
[] Items in question. tasks HalrZing? -[] FREE Shipping?
Thank you/Error - Feature 4 5 teqori
Soma quastions to cross Y ¥ Message pages - F:|: :d Prm zlaa aeres
link with other pages in - Join eZing - Video Promo
the site, &.g. shipping, i! P
LEFT NAVIGATION - STORE About HalrZIng. List of benefits

Customer Service. [ ] Latest Mews latter?

|
[ ] Archive?® I
Subscribe |
¥ * [] Unsubscriba? :
Shop by Hair Shop by Hair Shop by Global Dasign
CATEGORY PAGE: CATEGORY PAGE: CATEGORY PAGE: CATEGORY PAGE: Tabs for sach | Refer a Friend
- Lang Thiek Hair - Halr Style #1 - Color #1 - Signature Size product: -y i
= Long Thin Hair - Hair Slyle #2 - Color 82 = Thrae-Quarter Size N ubscribe
- Long Gurly Hair - Hair Style #3 . Calor 83 - One-Guarter Size :ELT;::IE Views T : ﬁ:;;smf:fac:;z'
- Short Thick Halr = Hair Style #4 - Calor 84 - Looae Weave - Sizing Chart | Dlscount Coda or
= Bharl Thin Hair - Hair Styla #5 = Color 85 ~ Halrrgt los | tracking?
- Shorl Curly Hair - Halr Style #6 - Color 86 "Shep by Size" nav goes _ 'ul'ldao'?kl Thank you/Error |
to Category page w/ - PDF Steps? Message pages |
“Shop by Hair Type" nav | |“Shep by Hair Style” nav [ |"Shop by Color” nav photos for each size, - 404 Error Page
goes to Category page goes to Category page goes to Calegory page showing comb with & [ ] Nawslatter - |
wipholos for each Hair wiphotos for each Hair wiclosa-up photos of measurement reference, Double Opt-in | B
Type, showing models. Style, showing models. sach color of beads. .. a ruler, requiring emall | Present special
eonfirmation? | offer, closeouts

JE

SUBCATEGORY PAGE:
- #### Hair Type

K

SUBCATEGORY PAGE:

I

SUBCATEGORY PAGE:
- wiil Color

SUBCATEGORY PAGE:

- ###E Hair Style FOOTER

SHOF: Shop by Hair Type | Shop by Hair Style | Shop by HairZing Color | Shop by HairZing Size

Hair Type nav goes to ABOUT: What is a HairZing? | Hair Style Guides | Share Your Zing Story | News | FAQ | Home

Subcategory page

Hair Style nav goes lo
Subcategory page

Color nav goes o
Subcategory page

Size nav goes o
Subcategory page

showing thumbnails of
products for that work
for that Halr Type.
[1"Walch Video™ link lo
Steps, individual clips?

showing thumbmnails of
products for that work
for that Halr Style.

[ ] "Watch Video™ link 1o
Steps, individual clips?

showing thumbnails of
products for that color.
[ 1“Watch Video" link to
Steps, individual clips?

showing thumbnails of
products for that slze.

[ 1 “Wateh Video" link to
Steps, individual clips?

™

- menticn what is Trademarked.

SERVICES: About Us | Customer Service | Shipping | Privacy & Terms | Credits | Site Map
€2006 Clever Results, Inc. All Rights Reserved
Patented. HairZing™ Zingette

|
|
|
I
|
|
|
|
|
- i Sire |
|
I
|
I
|
|
|
I
|
|

Product Product
Title, Description® Title, Description* Title, Description” Tille, Description”
Price Price Price Prica I Mission Contact info, phane |
Alternate Views Alternate Views Albarnate Views Alternate Views | dits Methods of Payment | acy Organizational
Pop-up Siza Chart Pop-up Size Chart Pop-up Size Chart Pop-up Size Chart | ||Message, Clever s International Ordars ~ ¥Shipping Torms view of sita,
Choose Size Choosa Size Choosa Size Chooae Size I results Team a1 " Back Orders [ TREE Privacy Policy links to pages
Chaoge Quantity Choose Quantity Choose Quantity Cheass Quantily te credits Returna/Refund Policles | | E!h \na?
Buy Now! Buy Now! By How! Buy Nowl Link te Join e Damaged or Incorrect | | [SMRRINGT [ e
Email a Friand Email a Friend Email a Friend Email a Friend ZIng Newsletter | | n: Ibm:u Items |
Testimenial, quote Testimonial, quate Testimonial, quote Testimonial, quete :ﬁe Iralu:b r':; Qrder Form-PDF | Lagal terms for
— sach uge of Site
* Description to include “Hair Styles” for this product. 1 EVISEI’MC. [ ]| eCheck? : Thank youlError Trademark &
[ 1 Wil this include link to video for this product? Checkout o Form Message pages Patent Info







Information Architecture / Audience Keyword Map

LEGEND
PAGE TYPE

Primary SEC Landing Page
Cverhead/Utility Page

Events Calendar YourEngineer.com Home (0.0}
Staff Public Agencies, Municipalities,
Video / Photo Gallery Commercial Developers

AUDIENCE KEYWORD MAPPING Engineering services, Types of

BN Target Audience projects (federal, infrastructure),
Page Content - Task / Goal Latest news; Free consultation

Keyword Phrase

“civil engineering company”

Engineering Services (1.0} Projects (2.0) Careers (3.0) About Us (4.0)

Public Works Director, Prospective Agency Job Seekers: Engineers, Public Agencies, Developers,
General Manager Engineers & Staff, GM Interns, Support Staff Investors

Types of engineering services, Types of projects, testimonials; ) e History, Company Overview,
Complete form for initial free Complete form for company Eﬁtwﬁgmbjﬁi cation Bios, Locations;

consultation brochure. i Complete contact form

kbl &l g “public works projects” “land *civil engineering jobs in San .

civil engineenng services development projects” e ‘about Your Company”

@lookadoo G |



Like goes with like. Dare we say “Silos?”

@lookadoo




Organization & Structure

Engineering Services (1.0}

Public Works Director,
General Manager

Types of engineering services;
Complete form for initial free
consultation

“civil engineering services”

Themed Sub Category 1 (1.1) Sub Category 2 (1.2)
. Audience Audience
Verticals Type of Page Content Type of Page Content
Call{s) to Action Call{s) to Action
“keyword phrase” “keyword phrase”
Support Sub Cat 1 (1.1.1) Support Sub Cat 1 (1.1.2)
Audience Audience
Type of Page Content Type of Page Content
Call{s) to Action Call(s) to Action
“long-tail keyword phrase” *long-tail keyword phrase”
@lookadoo G@




Know Your Links

Engineering Services (1.0}

Public Works Director,
General Manager

Types of engineering services;
Complete form for initial free
consultation

“civil engineering services”

Maintain link
Sub Category 1(1.1) Sub Category 2 (1.2)

Audience Audience equ Ity to
Type of Page Content Type of Page Content key pages by
Call(s) to Action Call{s) to Action .
e e preserving
navigation,
3 A 1.
upport Sub Cat 1 (1.1.1) Support Sub Cat 1 ({1.1.2) foote rs,
Audience Audience h I . k
Type of Page Content Type of Page Content ome page INKS.
Call{s) to Action Callis) to Action
“long-tail keyword phrase” “long-tail keyword phrase’

@lookadoo G |



Inconsistent Hierarchy

Lake - Find Reviews, Specifications, Prices, Local Bike Stores and ...
www_bikeroar.com/brands/lake -

Lake - FOCUS ON THE RIDE Lake Cycling Shoes has been a leader in bicycle shoes
since 1982 and has produced bike shoes with one goal in mi.

BikeRoar shared this

Lake, MX100W - Find Reviews, Specifications, Prices, Local Bike ...
www_bikeroar.com/products/lake/mx100w ~

View details and find dealers: Lake MX100W. Category: Shoes & Accessories Shoes
MTB Women's. Recommended for:

Lake, MX100 - Find Reviews, Specifications, Prices, Local Bike ...
‘.l'l.l".l'l.l".l'l.l'.DiHE‘FDEF.EDH’IJ’EFDGUHSHEHE‘J’H’IH 00 -

View details and find dealers: Lake MX100. Category: Shoes & Accessories Shoes MTB
Mens. Recommended for:

Lake, MX200 - Find Reviews, Specifications, Prices, Local Bike ...
www_bikeroar.com/products/lake/mx200 ~

View details and find dealers: Lake M¥200. Category: Shoes & Accessories Shoes MTB
Mens. Recommended for:

Directory structure provides topical relevance signals. @
S

@lookadoo



People-Friendly URLSs

Hammer Nutrition - Find Reviews, Specifications, Prices, Local Bike ...

www_bikeroar_com/brands/hammer-nutrition -

Hammer Mutrition - Hammer Mutrition has been in the USA for 19 years. Over which time
it has become a “household name” to endurance athletes across the ...

Clipping In - BikeRoar
www_bikeroar. comfips/clipping-in ~
Clipless pedals enhance your riding in many ways. Give it a go today!

at bike Hoar 1o satisty the cyclst in you.

Problem Solvers - Find Reviews, Specifications, Prices, Local Bike ...
www_bikeroar.com/brands/problem-solvers ~

Frablem Solvers - We provide the bike mechanic with solutions to make the
incompatible compatible. We enroll those mechanics in our brand and product ...

Sian In - BikeRoar
W.DiHE‘FDEIF.I:Dmme‘mDEFSJ’Sigﬂ_iﬂ b

BikeRoar - compare, buy, ride and rate. Road Cycling, MTB, Commuting or just rniding
your bike. Featuring buying adwvice, worlds largest bicycle product ...

@lookadoo



People-Friendly URLSs

Chrome Web Store - Measurelt!
hitps://chrome_google com/.__/measureit/aonjhmdcgbqgikgjapjckfkefpphjp... ~
%% %) - Rating: 3.5 - 590 votes - Free

Draw out a ruler that will help yvou get the pixel width and height of any elements on a
webpage.

Chrome Web Store - Page Ruler

https://chrome _google com/___/jipkojjdgblimedoapgfodpifhcbnbpn?hl=en ~
*J %% Rating: 4 - 168 votes - Free ]

Draw a ruler to get pixel dimensions and positioning, and measure elements on any
web page.

Chrome Web Store - Tape

hitps://chrome google com/._/jmfleijdbicilompnnombcbkcgidbefb?hi=en ~
Yook Rating: 4.5 - 91 votes - Free

Measurement tools, rulers and grids.

@lookadoo G






|A Framework

Information Architecture & Content Worksheet
YourDomain.com

For page names, use keywords separated by hyphens (NO
spaces, NO underzcores) - all lower-caze, NO stop words
(i.e. the, and}, NO punctuation, keywords near front.

Page name should make zenzse to people. Keep it as short as
possible while still descriptive.

PAGES [ HIERARCHY PLANNING

http:{fwww yourdomain.com/

http:/fwww_yourdomain_com/sitemap/
http:/fwww_yourdomain_com/first-category/
http:/fwww_yourdomain_com/first-category/subcategory/
http:/fwww.yourdomain.com/first-categony/subcategony/supporting-page-1/
http:/fwww.yourdomain.com/first-category/subcategony/supporting-page-2/
http:{fwww yourdomain.com/first-category/subcategony/supporting-page-3/
http:{fwww yourdomain.com/first-categony/subcategony/fag/
http:{fwww yourdomain.com/ffirst-category/second-subcategory/

http:/fwww_yourdomain.com/first-category/second-subcategory/supporting-page-1/

http:{fwww yourdomain.com/ffirst-category/second-subcategory/fag/
http:/fwww.yourdomain.com/first-categony/third-subcategony/
http:/fwww.yourdomain.com/first-category/third-subcategory/supporting-page-1/
http:{fwww yourdomain.com/first-categony/third-subcategony/fag/
http:/fwww_yourdomain.com/second-category/
http:/fwww_yourdomain.com/second-category/subcategaory/
http:/fwww.yourdomain.com/second-category/subcategory/supporting-page-1/
http:/fwww.yourdomain.com/second-category/subcategory/supporting-page-2/
http:/fwww_yourdomain.com/second-category/subcategory/fag/
http:/fwww.yourdomain.com/third-categony/
http:{fwww_yourdomain.com/third-categony/subcategory/
http:/fwww_yourdomain.com/third-category/subcategory/supporting-page-1/
http:/fwww yourdomain.com/third-categony/subcategory/supporting-page-2/

http:/fwww_yourdomain.com/about/

Main Menu ltems 1st Tier

Sub-menu pages 2Znd Tier
(pull-down nav)
Subcategory or 3rd or 4t

supporting pages Tier
Footer onby, not in sub-

menu nav

OIme (

Sitemap 01
First Category 1

Subcategory 1.01

Supporting Page 1 1.01.01
Supporting Page 2 1.01.02
Supporting Page 3 1.01.03
FaQ 1.01.04
Second Subcategory 1.02
Supporting Page 1 1.02.01
FAQ 1.02.01
Third Subcategory 1.03
Supporting Page 1 1.03.01

FAQ 1.03.02
Second Category 2
Subcategory 2.01

Supporting Page 1 2.01.01
Supporting Page 2 2.01.02

FAQ 2.01.03
Third Category 3
Subcategory 3.01

Supporting Page 1 3.01.01
Supporting Page 2 3.01.02
About 4

Exact label of page to be
lizsted as text (not graphicaly
in menu and navigation

OFTIONAL: Lewvel within the LA
hierarchy. Whole numbers are
top-level navigation pages.
(Use for regular site, not
necessary for blog. )

Breadcrumb shows the visitor
their location within the site and
is baged off the Information
Architecture. Use primary
keywords, if possible.

gatio Home
Footer Mav only
Main Navigation
2nd Tier Nav
3rd Tier Nav
3rd Tier Nav
3rd Tier Nav
3rd Tier Nav
2nd Tier Mav
3rd Tier Nav
3rd Tier Nav Home :
2nd Tier Mav
3rd Tier Nav
3rd Tier Nav
Main Navigation
2nd Tier Nav
3rd Tier Nav
3rd Tier Nav
3rd Tier Nav
Main Navigation
2nd Tier Mav
2nd Tier Mav
2nd Tier Mav

Main Navigation

Home = Sitemap

Home > First Category

Home = Second Category

Home > Third Category

Home = About Us

Home = First Category = Subcategory

Home = First Category = Subcategory » Supporting Page 1
Home = First Category = Subcategory » Supporting Page 2
Home = First Category = Subcategory = Supporting Page 3
Home = First Category = Subcategory = FAQ

Home = First Categeory = Second Subcategory

Home = First Category = Second Subcategory = Supporting
Home = First Category = FAQ

Home = First Category = Third Subcategory

Home = First Category = Third Subcategory = Supporting Page
ﬁume = First Category = FAQ

Home = Second Category = Subcategory

Home = Second Category = Subcategory = Supporting Page 1
Home = Second Category = Subcategory = Supporting Page 2
Home > Second Category > Subcategory = FAQ

Home = Third Category = Subcategory
Home > Third Category > Subcategoery = Supporting Page 1
Home = Third Categery = Subcategory = Supperting Page 2




Blog Hierarchy Planning

Blog Architecture
MAJOR CATEGORIES DESCRIPTION SECTION OWHNER |
CONTRIBUTORS

Description of types of

content in this category for
planning purposes, - : -
Identify who "'""_'" be ﬁ'_“e 1= Tags describe spedific details of your posts, events
;uthur{s} of this section, if there and/or people mentioned. Do not overdo. Try to use
_ - is more: than one author for your tags that would be used in other posts.
Categaries are meant for broad grouping of your posts, blog for planning purposes
Do not make too many. They are used to create hierarchy Peaple can view your site by tags, creating another
{directories), similar to your website's main navigation. You can You may want to have guests form of understanding types of content on your site.
also have sub-categories, which would create a sub-directory blog about areas of expertise
structure. H‘EJF would provide value to your Tags are optional, unlike categories that are required.
audience,
Best practice is to use a category as a subdirectory, e.g. Tage are caze-sensitive. Recommend making all your

www.demain. com/blog/category keyword-fich-post-name/ tags lower case, except for proper nouns or people's

WordPress settings: names. You can also adopt a convention to use Title
["acategory%e/%opostnamea/ Case on all your tags. Be consistent.

Tags must HOT duplicate category labels.

Blog Specs — Plan them out!

@lookadoo G




Content Planning Framework

When naming images, use descriptive file

Apply 3, 35, 335 names w/ keywords separated by
te rank page hyphens.
wvalue or High, Identify primary & Page's UVP - What are you asking
Medium, Low secondary audiences. Think What is your Whafs !J"iq” &7 them to do L1 this If you want an image to show up for the
Type ofpage n To help you focus || 3004 who they are, their audience’s Why is it relevant page? What is the search query “image,” put the word
site - content content and SEQ || hereona, where they may need? What to th_e target ke:..r ELLEEELL “image” in the file name, and use a minimum
Efforts. be in the buying/decision- in this page audience? point? file size of 400x300 pixsls.
page, biog post, ldentify your call or
shopping cart making cycle. TEELE K you
calls to action. Use descriptive ALT text for all images.
CONTENT P
PAGE NOTES P A PA AR AR PAIN PO G A A 0 A 0 A 0 0
PO ; PROPOSITIO

f Video, PDFs, Audio - not text or images.
Page Sign up for Free Trial Video is extremely valuable for showing up in the
SERPs. If you can associate video with your
content, do so!

Page PDFs show up in SERPs and should be optimized,
=imilar rules for Title, Meta Description, and body

Page

Page copy. Directions, brochures, white papers, etc. are
ldentify type of SERPs, i.e. good as POF downloads.
Map {optimize for) up to 2 primary Use up to 2 secondary phrases standard 10 blug links, image To optimize PDFs in Adobe Acrobat Writer, go to
keyword phrases to each page. integrated into body content as carousel at top, Knowledge (File = Properties = Description tab).
Put the top phrase in the Title, H1, nav exact match at least once. Graph, universal/ blended
link anchor text, and breadcrumb Split out top phrase into "partial’ elements (local results, video,
navigation. variations (not exact match) images, reak-time, shopping,
Put the 2nd most important phrase in where it's natural and makes news, blogs), PDFs.
the H1, if possible. copy easy to read. Spend time knowing your SERPs
Integrate both as exact match at least] (jnciude all top phrases in H2s, if for your key phrases!
twice in the page’s body copy. possible.
CONTENT PLANNING
oo o OR 0 0 0 OR OMP 0 np o oD
B ORD PHR
ldentify microdata page
Use synonyms and ldenitify sites that are should have for
modifiers related to the ranking for your primary possible enhanced
focusitheme of the page. keywaord phrase(s). SERP listings. See
This provides search Determine how each post http:ifschema.org)
engines and visitors with needs to be written and
topical relevance, words what assets are nesded to Identify any authorship
that QNL".- context. beat them in SERPs. marku p.

@lookadoo G



Content Dos &

|II

Promotional “marketese”

“We” & “our” statements

Lengthy, complex sentences that go on and on and on...

Long paragraphs (more than 3-4 sentences)

Starting paragraphs with prepositional phrases

Passive voice
(Twerking dance moves were done by Miley Cyrus.)

“List items” in sentences

Concise, objective statements
State benefits & features.

“You” statements speak to reader.

Vary sentence length.
Try a few short sentences (syncopation).

1 idea per paragraph
Concise (50% word count) & scannable!

Start with the subject or key point clearly stated —
upfront.

Active voice
(Miley Cyrus demonstrated twerking dance moves.)

Break out into bullets, 3-5.
e Short

* Sweet

* Scannable!

Readers are asking, “Why should | care?”’

http://www.useit.com/alertbox/passive-voice.html

@lookadoo
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1 Big Idea

Generate curiosity.

®
Specific IPhOne
Use phrases most important to
®

content and audience.

Grab attention

Give them a reason to read more.
Promise powerful benefits! . 4

Apple reinvents the phone ==

<= 140 characters
Make it tweetable!

Answer... “So what?”

“Today Apple reinvents the phone!”
“MacBook Air. The world’s thinnest notebook”

@lookadoo “The new iTunes store. All songs are DRM-free.”




SEO-Approved

Wireframes
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SEO Notations

North Pole Baking Company

Home
/" Polar Bears Make Great Cookies! | 4.,

H1 Tag If you are looking for the | Polar Bear Cookies .
best tasting cookies in . Don't Use
Reindeer Cupcakes TavaScript
,* the MNorth Pole, you need i i
Alt text: EIf Muffins for these links
Polar Bear to try our Polar Bear
cookies! They are made Santa Cakes

Cookies B
with real Polar Bear parts | Locations

and have been voted the About Us
best cookies on the Morth
Pole Eight years in a row.

Page Title: Palar Bear Coakies | North Pale Baking Company

URL: nerthpalebakingco.com/palarbearcookies/

Meta Description: Heard of the Morth Pole Baking Company's
famous polar bear cookies? This is the place to learn more. Come
on in and find out where to get them.

Please Verify: index follow, analytics tracking, included en XML
sitemap

Other Notes: You look nice today

Integrating SEO into the Project Process
http://moz.com/blog/inhouse-seo-integrating-seo-into-the-project-process

@lookadoo G




Visual Design

LAYOUT & TYPOGRAPHY
RESPONSIVE & MOBILE
CONTENT OBJECTS & IMAGES




Learn basic color theory, 2 :
typography & designt WM DS [I])[4E
Contras Design Book=
Repetition e s ol Pircies ‘J @T
Alignment 7
Proximity

http://bit.ly/NonDesigners @
@lookadoo G




Design for Readabillity

“Vm increasingly of
the opinion that all
pages designed to
contain long-form
copy that is supposed
to be read should be
designed with
readability as the

#1 priority.”

~Will Critchlow

@willcritchlow

P‘__l_l-'

distilled"

smarter online marketing

howwehelp | joinus | whatwe teach resources whoweare | sfufftobuy | getinfouch | whatfwe say

home consulting | jobs | events | training | about store | contact blog

join our team ., 5
the best place for the best ﬁ :‘ﬁ ?Kr ‘@ d |St||| CT?U

people to work

SEATTLE NEW YORK

join
APPLY FOR JOBS NOW > Ic:ur

team

Distilled iz a creative online marketing company. We believe in sharing knowledge through
our blog, conferences and interactive training. We think BIG, we start small, we call
this smarter online marketing.

distilled who we are B[og Posts

i what we think

We have offices in London, New York and Seattle. Our mission is to discover, implement

and share ways of helping great businesses succeed online.
most recent > top posts >

You're probably here because you're looking for some expert advice, creative input or Choose Your International Strategy Tool

training. Here at Distilled, our clients don’t come to us because we are the biggest search !

Distilled’s recent responsive design with Readability Checklist

@lookadoo
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Mo plug-in available to display this content.

How to Convince a Client They Don't Need a Splash Page

http://moz.com/blog/how-to-convince-a-client-they-dont-need-a-splash-page

@lookadoo




NO Frames!

-'"‘W," @ «/index.html - Mozilla Firefox F=rE
File Edit View Help

<html>

<head>

<titleswww. F Ve P index.html</title>

</head>

“<frameset rows='100%, *' frameborder=no framespacing=0 border=0>

<frame sro="http://« Sbhob/ findex.html™ name=mainwindow frameborder=no framespacing=0 marginheight=0

marginwidth=0></frame>

</frameset>

<noframesi

<h2>Your browser doez not support frames. We recommend upgrading vour browser.</h2><br><br>

<center>Click <a href="htcp://™ 4 ook /index. htnl">here<,/a> to enter the =site.</center>

_-I-_
</noframes> IP Address!!
</html>

@lookadoo G




Bath Magic Inc. Got an Ug/y Tub?
Reglazing Solutions on 't mpld'ce I/t . -REQ/GZE It/

WHO WE ARE / WHAT WE DO / WHY US / HOW WE DO IT/ OUR FINISHES / COLORS / SERVICE AREAS / QUESTIONS? / CONTACT US

! ! . ! ! ! / =
CARE INSTRUCTIONS / 4 HOUR CURE / ANTI-SLIP / DRAIN KITS / EATHMATS / TOUCHUP KITS / LINKS Spﬂﬂ!ﬂﬁ
: Founded in 1983, Bath Magic is in the business of reglazing bathroom and lw‘ Cfg?
kitchen fixtures. VWe can make that old tub, tile, or gink lock great again at a =
fraction of the cost of replacement.
'I. _— o] CINCINNATI ,.OH
ih reg! e Qur finish is strong, durable, and easy to care for. No more scrubbing with COLUMBUS, OH
oath % , i : i DAYTOMN, OH
» '»M'utr all oy \ ing A A harsh cleaners. Most jobs take just a few hours to complete, Appointments set DAV, A
pallt 3 Iaz' {7y i} d Monday- Saturday. DETROIT, I
olglPO T INDIANAPOLIS. IN
_;.lﬂ’fi e “ We offer Reglazing, Refinishing, and Resurfacing sclutions! We can make LOUISVILLE, KY
ile e * those old worn out bathtub, =ink, or tile look great again at a fraction of the IADISON, Vil
e S cost of new. Servicing the Cincinnati Columbus, Davion and Toledo Ohio ROCKFORD, IL
"",nr,-.n g areas, along with Detroit  Michigan, |ndianapolie Indiana, Louisvile TOLEDO, OH B
pathi™ 3l ’ Kentucky,Rockford llincis, and Madison Wisconsin.

# hof ,-..r{ » . ] L
EL | L 5 n“ |
b . RELIABILITY

PROGRAM
Ugly Drain?

o
]

ICHANTS
CAM TRUST

m

- - - - BEB Online
Sur Goatings Drain RBefacing Locations
Lock for the
Thiz site iz best viewed at 1024763 lution. . _ - . BEBEOnLi
= S DESt e At TRt e sereen resoTen We offer Reglazing, Refinishing, and Resurfacing solutions! We can make oo T fing
@ Copyright 1999-2012 Bath Magic , Inc. All rights reserved. those old worn out bathtub, sink, or tile look great again at a fraction of the trustworthy
Bath Magic Inc., 120 N. Main 5t Englewood OH, 43322 cost of new. Servicing the Cincinnati, Columbus, Dayton and Toledo Ohio web sifes...
Last Revised 22212 area, along with Detroit Michigan, Indianapaolis Indiana, Louisville Kentucky, like ours -

4 | i | 3




No Music!

Ttis Domain i for Sale

For further information, contact us at:
B845-893-7475

How to Convince a Client their Site Doesn't Need Music
http://moz.com/blog/how-to-convince-a-client-their-site-doesnt-need-music
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YES to HTMLS & CSS3

“Would you be worried if 30% of your customers
walked in and then directly out of your store?”

Image credit: http://brolik.com/

http://brolik.com/blog/how-to-approach-mobile-website-design/ Q
@lookadoo ‘




Google Think Insights
O

Home Industries Marketing Objectives Ad Types Perspectives Creative S5andbox  Products & Tools

Home » Marketing Objectives » Drive 5ales

CASE STUDY

Baines & Ernst Launches
New Site Using Responsive
wsizoz - \Neb Design, Mobile

TOPICS

e Conversions Leap 51%

Mobile, Drive Sales

= [ L — == .
e T — L
L e L
@
- ' \ \
ARTICLE

The Mohile

WMIORE LIKE THIS

http://www.google.com/think/case-studies/baines-and-ernst-responsive-web-design.html




4 of 5 Facebook Users Visit via Mobile

@®,000,000+0 x®
00,000,000
Per Day!!!

“Google recommends webmasters follow the industry
best practice of using responsive web design,
namely serving the same HTML for all devices

and using only CSS media queries to decide

the rendering on each device.”




‘qom 2AIsu0dsal oyl U3Isa(]

GO DD MOYSY 93p3

D ,

> - ) AJ
O

ol B

m _ 9 Ll. d c 1izabl sset management

@)

C

a

http://html.adobe.com/edge/reflow/

Building A Better Responsive Website: bit.ly/SmashingResponsive
@lookadoo



Digital Asset Design

Video Demos video | print video | print video | print video | print

Printable Steps (FDFa)
Intro Taxt

Page have thumbnail
images in matrix to
lead people bo 12 Step-
by-Step, 1/hair style.
Each with link 1o PDF
brochure & Video
|Damu.

video | print videao | print video | print video | print
o
> B da

Video Demos Steps — PDFs

Ponytail Half Up, Half Down Simple Updo Double Ponytail

Sport Ponytail Basic Pull Back Basic Pull Back Basic Pull Back
Long Thick Hair Long Thin Hair Short Thin Hair

@lookadoo G




Digital Asset Design

raa? e

File Edit View Document Comments Forms Tools Advanced Window Help 3

ﬁ Create = E@ Combine ~ @ Collaborate ~ |ﬁ Secure ~ / Sign ~ Forms = E Multimedia -
m )

.
FrenchTwist.pdf - Adobe

Comment =

hairzing

EREATE AMAZISE HAIRETYLES

NOTE: Flense rasd the "Four Quick Siers bo Gating Savod " sedior BEFORE yow begi tosmsarsiavd howto el d the com, ait,

Video

Step 2

Step 1

Gathar hair into a tight , SMOOTH,
peomytail at lowse rapa o nack. s
Twist pomytail Frmiy at base—allthe

way anound twics, ina cladwise
dirscticn. Thiz twizting actionwill

held the basa ofyeur hair dosar to

yourhaad and giveyou support o

work against.

Hold the basa of tha panytail
inyour left hand, and continua
bwisting tha end up, towards
the tha caling. Kagp the ral
clase tayour head atall timss.

Demos

e - = = =

Taka tha remairing saction of W she gy g, Yu" Tuh | Search | Browse | Movie
ponytail that astends above the gantly push tha folded sa cticn of
top of your head, and fold it down ponytail INTO the *ssam”. Cortinue
taward s the naps afthe nack, along pushing tha hai intotha seam until
tha *seam” afthe mll. ttis complataly hiddan, using ane . . .
hand ol e ctnd HairZing - French Twist
tha ather hand ta swesp and comb

stray hairs ovar tha tap fthe rol
and tudk them imto the ssam.

Hairzing 19 videos [¥] = Subscribe

SLDE Airst cmmib into hai which Stratch Comb #2 OVER th Franch
halps “anchar” tha mmbin placa. twist. lip & down and skda Eback
Twist in place. The taath of the first into the hairon the other side.
comb slidas UNDER tha Franch i

Twist rasing with the tasth undar.
nazth th oll and the comb spina
dighthy to the Aght aftha twist
itself.

Anished:

Sayling Tips

¥ You can also Butterfly Twist the center for a more
snug grip. (See Hair Style # & to leam how)

Copyright © 20062007 Senafis, LLC  wiwwhalrzing.com.

Step-by-Step

PDFs
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Quality Images Go Viral

w Olde Towne Antiques and Upholstery posted this image with the caption, "How many of you recognize this
17 Of The old classic movie?" It was liked 1,815,048 times and commented on 89,934 times.

Most Viral
Olde Towne Antigues & Upholstery
Facebook ‘!E Like This Page - July
How many of you recognize this old classic movie?

Photos in
History”

> 1,813,290 people like this.
[ 95,681 shares
reviows Comments

Linda Kasser duh., - Where is Toto?
Like

] Wie

[—

Frank ). Soares The Wicked witch scared me
until my late teens

Lk

Lyndl Anderson Watched it with the Kids a
while back. Sammy does not like the “withy™

PRrts

- Like

Barrie Wells oh Awntic Em, there's no place
like home

Liki

e |

http://www.businessinsider.com/the-20-most-popular-photos-2012-12
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III About Markel » US Insurance v International Insurance ¥ Global Reinsurance v Markel Ventures v Careers v

MARKEL

Home » About Markel » Our Business

Our business

Markel Corporation (NYSE — MKL) is a holding company based in Richmond, Virginia. Markel is listed on the NYSE and trades
under the ticker symbol "MKL.” Founded in 1930, Markel underwrites customized insurance products. Insurance segments
include Markel Whalesale, Global Insurance, Markel Specialty, Global Reinsurance, and Markel International (including Markal
Syndicate 3000 and Lloyd's Syndicate 1400). Markel Ventures, 3 subsidiary that makes strategic investments in companies
outside of the insurance marketplace, is another important component of our business.

One of Markel's unique competitive advantages is the Markel Style which inspires our associates and guides our decision-
making. Reflecting the Style in all business dealings has created a corporate culture in which inteqrity, transparency,
honesty, sense of humor, disdain for bureaucracy, striving for a better way, teamwork, sharing success with others, and

passion for what we do are non-negotiable. "Living the Style” is both expected and a high compliment.

In each of our businesses, we seek fo delver innovative
underwriting approach is disciplined, and our focus is on ¢
underwriting and operating profits and to combine those

About Markel Us Insurance

Our Business Wholesale

Markel Style Global Insurance
Leadership Specialty Commercial
Investor Relations Practice Groups
Newsroom FirstComp - Workers'
Community Comp

Involvement Specialty Personal
History

® Markel Corporation. All rights reserved 2012,

About Markel

Markel Corporation (MY¥SE — MKL) is the holding
company for 3 number of insurance and investmant
operations around the world. Based in Richmond,
Virginia and founded in 1930, Markel is organized
around five insurance segments offering unique
solutions to complex risk chalenges. Our financial goals
are to eamn consistent underwriting and operating
profits and superior investment returns to build
shareholder value.

S
,

About Markel
4

To 451,77 at June 30, 2013 from $403.65 at
December 31, 2012.

The combined ratio was 103% for the second quarter
of 2013 and 98% for the six months ending June 30,
2013. The results for the guarter and the s month
period were impacted by $61.8 milion of transaction
costs and acquisition-related expenses and $25.4
million of catastrophe losses related to our new Alterra
segment. Together, these items added 6% to the
combined ratio for the first six months of 2013. Gross
premium volurme increased by 17% in Q2 for legacy
Markel operations, and the combined ratio for these
segments was 89%.

Invested assets increased to $16.6 bilion and
shareholders' equity increased to $6.3 bilion.

\\

Investor relations
%

b |

Kills trust and authority!




Home  StoreDirectory  Meetthe Team  AboutUs Register | Signin

BikeRoar

Compare, Buy, Ride & Rate

ADVANCED PRODUCT SEARCH BUYING TIPS

OOPS! THE PAGE YOU ARE LOOKING FOR DOES NOT EXIST.
PLEASE USE ONE OF THE ABOVE LINKS TO GET BACK ON THE BIKE!




Site-Wide “Boosters”

:avico n / BR Compare, Buy, Ride & Rat x ...ﬁ“u_
C [ www.bikeroar.com
nternal Search

Register Sign In

Language / Country
Q.

Messaging 0G0

Social Buttons

Please make sure you enter your city
or street address to get accurate
¢ results.

SHARE THIS PRODUCT Become a member to have your

L) . @ 0 address pre-populated.
v %A -

Little things are big things to your visitors & increase conversions! @
S
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http://feedbackarmy.com/

https://www.optimizely.com/

http://www.usertesting.com/

@lookadoo



Socilal Media Assets

FACEBOOK (¥ LINKEDIN (in

TIMELINE OVERVIEW

GOOGLE+ (&

Coarwnr Phoyin 240
FROFILE

TWITTER =

e
Tl I FROFILE

VISIBLE BEGD USER PROFILE
— Uswi Ini@fTais

Fradin Fuitee 80 & B0 joi

Wacaai Imgages

s
=l ps

aa fim = Wiiille Fod s

The Ridiculously Exhaustive Social Media Dimensions Blueprint
http://bit.ly/SocialBlueprint G
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Site Development

SEO SPECS > PROGRAMMERS
TEST. TEST. TEST!
MONITOR. MONITOR. MONITOR!




Team Work!

AVOID: “I.T. said they don’t have time to implement redirects right now.
Get back to them in 6 months.”

<true story>

s-to-build-the-relationshi

@lookadoo




Specs / Requirements Doc

Optimize Your Online Conversation

Web Development Specifications

Project: YourDomain.com

Your Logo That Builds Brand Loyatty

Dabe: Septemper 17, 2013
Presented fo:
Client:
vvvvv ftank Dara Lockadoo

ot ot 3EQ

danafiyoyose.

(834} 501-£225

IA / SEO Elements . Functionality . Wireframes . Design . Schema . Analytics
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USER-
AGENT: *
DISALLOW: /

Bad robots & good people can still get in robots-protected areas. Add security!




Canonicalization

Only 1 version of each URL, especially home:
http://www.yourdomain.com

Options +FollowSymlinks

RewriteEngine on

rewritecond %{http host} ~domain.com [nc]
rewriterule ~(.*)$
http://www.yourdomain.com/$1 [r=301,nc]

http://www.mattcutts.com/blog/seo-advice-url-canonicalization/ @
@lookadoo G



301 Redirects

YOU'RE THE YOU'RE THE
I WANT PEOPLE NEW "A-" NEW "A:"
WHO VISIT PASE A 301 EOTIT 301 GOTIT
PAGE B ALL HOME
TO 60 TO PAGE B PAGE A > PAGES * | pace
IMNSTEAD. Redirect Redirect
- . - .
8] . 3 . 3
PAGE A » PAGEB

No time for 1-to-1 redirects? Large or e-commerce site?

Redirect top (key) pages. Set automation rules.

http://moz.com/learn/seo/redirection
http://www.internetmarketingninjas.com/blog/search-engine-optimization/301-redirects/

@lookadoo



Redirects Worksh

REWRITE - 301 PERMANENT REDIRECT MAPPING
FROM URI NOTES

0Old page name or name of "from™ page being redirected - URI onby Mame of page being directed to or name of new page - full URL Comments, instructions

new page name or retiring a page and
Idirectory/old-page-name.html http:/fwww_yourdomain.com/directory/new-page-name.html redirecting to another page

new page name, similar directory, na

fold-hierarchy/page-name.html hitp:ffwewew yourdomain.cominew-hierarchynew-page-name/ extension, often done in CMS migration
http:ffwww yourdomain.comisimilar-hierarchyl/similar- page expired and redirected to a similar
fold-hierarchy/old-subdirectoryfold-page-namel subdirectorylsimilar-page-name/ page in a similar, relevant lacation

product expired and no similar product,
Iproduct-category/sub-category/old-product-page-name.php http:ffwnwew yourdomain.comiproduct-categony/'sub-category/ redirected to sub-category page

http://yoyoseo.com/resources/redirects-worksheet/

@lookadoo G




410 — No Forwarding Address

Image credit: http://animals.pawnation.com/eating-habits-fruit-flies-6328.html

http://www.w3.org/Protocols/rfc2616/rfc2616-sec10.html
http://moz.com/blog/save-your-website-with-redirects G )
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SEO-Friendly CMS

Open Source

@) WORDPRESS.ORG

http://wordpress.org/

Dixelsjlk

http://www.pixelsilk.com/

@lookadoo G



WordPress SEO

The most complete WordPress SEO
plugin that exists today for WordPress.org

users.
General (Settings > General)
Dashboard Site Title: ~ Your Blog Name
Titles & Metas Tagline: Keyword-Rich Description Offering Your Benefits and UVP
Social Update Services: (Settings > Writing)
XML Sitemaps Basis http://rpc.pingomatic.com
Parmalinks se’Ftings http://rpc.technorati.com/rpc/ping
o with or http://blogsearch.google.com/ping/RPC2
Internal Links without http://ping.myblog.jp
RS3 Yoast.’s http://ping.feedburner.com
Import & Export plugin http://rpc.twingly.com
Edit files Permalinks (Settings > Permalinks) — For URL hierarhcy
Common Settings > Custom Structure: /%category%/%postname%/
Categories
Get rid of (delete) the Uncategorized default category!

http://yoast.com/wordpress/seo/ @
@lookadoo G




Identify THE most important <title=<itle=

phrase for the page or post.
Phrase should be used in
page/blog post Title and twice in
body copy.

this as the "Focus Keyword™ to
help you with optimization.

FOCUS KEYWORD
(Title tag)

“our Company Mame, Inc: TAGLINE

-our Company
-our Company
-our Company
-our Company
-our Company
-our Company
-our Company
-our Company
-our Company
-our Company
-our Company

SEOQ TITLE

60 characters recommended for both Google (70) & Bing (60). Use =10 words.
MOST IMPORTANT: Capture attention! Title is link that appears in SERP, 1st thing
people =ee, "main idea or hook.” Make it differentiate you & encourage searchers
to click your listing in the SERPs!

Put the top keyword phrase near the left, except the home page. (Keywords at
WordPress SED plugin identifies front are mogt important for ranking.) If vou can werk in the secondary primary
keyword phrase inte the Title without it looking spamming, de so. Include your
brand at the beginning for your home page and at the end for the rest of the site.

15
15
15
15
15
15
15
15
15
15
15

META DESCRIPTION

«meta name="description” " content="" />

Max of 150; aim for 141 characters. Google may
only show 141 if date appears in search
snippet. [255 char. may be used for indexing
BUT will create an elipsiz (...} in 2nippet.]

SIGNIFICANTLY IMPORTANT:

A good description can make or break CTR.
“ferbiage needs to influence searchers to click
on your ligting. Write like a miniature ad with a
Call to Actiocn; convey benefit.

Most search engines use this as part of site
summary. Facebook uses this when someone
shares page (if no 0G:description code).

DO NOT simply repeat keywords used in the
Title or repeat the Title tag.

This becomes the 0G:image, the image
that dizplays when zhared on Facebook
and in Google+, for example.

NEW SIZE: Min. = 560x292
Recommended cgimage size: 1200x627

KEYWORDS

<meta name="keywords" "
content="" />
E-10 ckay, 255 char max.
NOT IMPORTANT - DONT
WASTE TIME! Keywords tag
i= NOT used for ranking but
i= a spam signal. Too many
will hurt you. Tag "may” be
used for indexing. Use a
couple of main keywords
only & mizzpelings.

FEATURED IMAGE

See Categories
identified on the
Blog Specs
worksheet.

DO NOT use
"Uncategorized.”

CATEGORY

Tags describe specific details of your posts,
events and/or people menticned. Do not overdo.
Try to use tags that would be used in other posts.

Tags are case-zensitive. Recommend making all
your tags lower case, except for proper nouns or
people’s names. You can also adopt a convention
to use Title Case on all your tags. Be consistent.

NOTE: Tags must NOT duplicate category labels.

AUTHOR

Post Author - Must
be listed as a user
in WordPress.

feed

Similar to the meta description,
the Excerpt can be used as the
synopsis on your home page and
the full description in your RSS

Length: <=55 words, 255
characters recommended

Only for
blog posts

EXCERPT

“Selecting the first 2 words for your page titles is probably the highest-impact
ROI-boosting design decision you make in a Web project!” ~Jacob Nielsen

@lookadoo
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Take More Control!

XML: Default is "Auto detect” to add
page to site’s XML sitemap file -
sitemap_index.xml

Default: index
Select noindex to not have the
page indexed by search engines.

This overrides the meta description, Google no lenger displays a

becomes the OG:dezcription, which iz
displayed by default in the social share
=nippet on Facebook and Linkedin.

description.
Recommend just copying
the zame thing as the

Select "Never” to exclude the page
from the XML file.

WMake a note here.
Alze annotate

Advanced: WordPress SEOQ
enables you to easity add noodp,

@lookadoo

noydir meta tags to tell search Priority: “Autumatic“_ is-_default. Tou TIP: "ou have a little more room here to Facebook description. Google AHE.MICF:. &
engines to not display your can manually set priority from 0.1-1. deliver a message, up to 187 Googe = salpeci i add t.D SEOQ Log if
‘Yahoo! Directory or DMOZ ligting, | [HTML: Same s&ttings as for XML. characters. ' change! keeping one.
respectively.
PUBLISHED
ROBO BR RUMB = 0 B0 RIPTIC o0 RIPTIO
R R d d
Title to use for this page
in breadcrumb paths. Leave Canonical URL
This iz autematic in field empty to default to
WordPress, but this lets the page's Permalink URL.
you change the title.
301 Redirect: To keep
See Column E in this track, enter the target
worksheet. page URL.
LN |




WordPress Plugins - Core
Plugin ____|learnMore..

Akismet http://akismet.com/

WordPress SEO by Yoast http://yoast.com/wordpress/seo/

Google Analytics for WordPress http://yoast.com/wordpress/google-analytics/

Digg Digg http://bufferapp.com/diggdigg

FD Feedburner http://flagrantdisregard.com/feedburner/

Redirection http://urbangiraffe.com/plugins/redirection/

Online Backup for WordPress https://www.backup-technology.com/free-wordpress-backup/

@lookadoo G




Not the Mother of All Lists

Plugin_____Learn More..

Jetpack by WordPress.com http://wordpress.org/plugins/jetpack/

W3 Total Cache http://wordpress.org/plugins/w3-total-cache/
AuthorSure (or) http://wordpress.org/plugins/authorsure/

Custom About Author http://littlehandytips.com/plugins/custom-about-author/
WordPress Editorial Calendar http://stresslimitdesign.com/editorial-calendar-plugin
Follow and Subscribe http://wordpress.org/plugins/follow-subscribe/
Responsive Slider http://coding.smashingmagazine.com/2013/05/02/truly-

responsive-lightbox/

Yoast Local SEO (S69) http://yoast.com/wordpress/local-seo/

Yoast Video SEO for WordPress ($69) http://yoast.com/wordpress/video-seo/

@lookadoo G




The Open Graph protocol

Structured Markup

S E R PS San Francisco, CA Events, Conceris, Festivals, & Family Events .
eventful com/sanfrancisco/events

The excerpt from the page will show up here. The reason we can't show text ...

Schema.org and microdata (RDFa) Sat, et 12 The Avtt Brothers - Amercas Cup Pavion, San

lli n.ﬂ uence” hOW seq rCh engi ne Sat, Sep 28 Phosphorescent - The Fillmaore, San Francisco ..
results display —> Rich Snippets in Office Star Professional Air Grid Deluxe Task Chair | Overstock com
Google and Bing. ok ks Ratng. 4.5 - 190 vows - 193,99

The excerpt from the page will show up here. The reason we can't show text from your
webpage is because the text depends on the query the user types.

Akvile Harlow
O‘ IAL | Get lifted! Yesterday's paraplane adventure recap is now live on
Listpiration. Want to learn how to fly? Grab a discount on me...

Learning How To Fly A Paraplane -
Listpiration
www. listpiration. com

Facebook Open Graph (OG) protocol
and Schema.org specify what to
display in Facebook and Google+.

Experience the thrill and take in the
breathtaking view from above by learning how
to fiy a powered parachute or paraplane.

Unlike - Comment - Share * 44 minutes ago near Long Beach, CA

Maximize CTR in SERPs and social with microdatal!
http://schema.org/ http://www.google.com/webmasters/tools/richsnippets http://ogp.me/

@lookadoo G




Schema — NAP +

<div i1temscope i1temtype="http://schema.org/LocalBusiness'>

<a 1temprop="url" href="http://www.yourdomain.com"><div
1temprop="name''><strong>Your Company, Inc.</strong></div>

</a>

<div i1temprop="‘description’”>Your Company specializes In iIn
the local geographic area.</div>

<div i1temprop="‘address' i1temscope
1temtype="http://schema.org/PostalAddress'>

<span i1temprop="'streetAddress''>7890 Tommy Tutone Drive, Ste.
A</span><br>

<span i1temprop="addressLocality''>Jenny, </span>
<span i1temprop="addressRegion">CA </span>

<span i1temprop=""postalCode'>95309</span>

<span i1temprop="addressCountry'> USA</span><br>
<span itemprop="telephone'>(555) 876-5309</span>
</div>

http://schema.org/LocalBusiness Q
@lookadoo G




Video — XML Sitemap

You can specify pages from different sites in one
Sitemap.

Add it to robots.txt.
Submit to Google Webmaster Tools.
Bing will find it via your robots.txt.

> 50,000 entries?
Use index files for multiple sitemaps.

@lookadoo http://bit.ly/VideoXMLBasics




Wistia wins the award for Best Survey! IMHO
http://wistia.com/blog/content-and-events-survey-2013/ G

@lookadoo
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Open Graph & Video

Go ugle wistia survey

Web Images Maps Shopping Videos More = Search tools

About 175,000 results (0.40 seconds)

What do you want to learn from Wistia?
@ wistia com/blog/content-and-events-survey-2013/ ~
. Aug 6, 2013
We spend a lot of time here thinking about and crafting content
W and events. Mostly, we do it for the fame and the ...

Let Your Customers Talk Back - Wistia
wistia com/blog/let-your-customers-talk-back/

Jul 21, 2009 - Last week, we sent out a customer survey asking a number of guestions
about what our customers like about Wistia, whether they would ...

Comnarw Mews - 2/20 - Wistia at Work
g T wistia com/blog/category/company/page/2/ ~
: Mar 31, 2011
This post is part of our Mon Sequitur Fridays series, which will
feature a different Wistia team member's take ...

Schema.org for Videos

https://developers.google.com/webmasters/videosearch/schema

http://www.schema.org/VideoObject

“Adding them
(OG tags) around
video does a good
job to help them
show up as rich

snippets in SERPs.”

~Chris Savage, Wistia




Remove robots.txt Disallow.

Update/submit XML
sitemap(s).

If new domain, add/verify
site in Google Webmaster
Tools.

Fill out a change of address
in Webmaster Tools.

Check Google Analytics
(added/uncommented) &
conversion tracking (goals).

Check Header Response
codes. http://bit.ly/SEOBookHdr

keep track of crawling
errors to detect 301 redirect
problems and 404 errors.

S  Tryto break the site!

Broken links — Xenu
http://bit.ly/XENUlinks

Multiple browsers
Mobile

Accessible — W3C
http://bit.ly/W3C-ADA
http://lynx.browser.org/
& NewDomain?
' Keep both active.

S  Mail Server?

S  Secure Login Areas?

S  Notify users!

S 503 (Service Unavailable)
http://bit.ly/503Apache




CONFIRMATION

Thank you for choosing Amtrak!
Your reservation is complete.

<THIS IS NOT A TICKET>

Reservation Number

1A45A5

Amtrak Guest Rewards Number::5442: :5687

¥ fibwe ltfoubo F.n bdpogen bupo hp il £ pmpx ©h
beesftt)ft*; lebobmrplbepp zbipp/dpn !

Passenger(s)

Ebolk Mpplbepp

Billing Information

Ebob Mpplbepp
21:9 Ipvtupo D BEdnf
Gpmcpn DB!: 6741

Upibm$74.00

?

Ticket Information

Uplgdl wg gl fuk bub R vl JUsbl hudl fuph |1 ptl-
gspull i dpogiEn bupo lgbh £ /1Buhi £ Inbupo-ltdbo !

u flchbadpef woefshd £f Rvil . . Ushl ttdboofshboe i fo!
wvdl hi £ QspulUdl fut ('cvupo /10 p dafeuidbse 't
offefe/

PURCHASE SUMMARY

Monday, February 27, 2012
648 DbhgijpmDpsseps!)TED , TED=*

E fgb=u: 23:21lgn -Mpo-GEc!38-13123
Bsswf: 4:26!Ign -Npo-Gfcl38-13123
Evdwpo: 4hsEhnh
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adwords.google.com/rob

€ - C' [3 adwords.google.com/robots.txt

User—-agent: *
Bllow: /fsupport/ /

Dizallow: _."r w

User-Agent: Googlebot
Bllow: [

Bllow: /support/
Dizallow: /*7

GOLJS[E google keyword planner

Web Images Maps Shopping Mare - Search tools

About 2 440,000 results (0.48 seconds)

Keyword Planner - Google AdWords
hitps:/fadwords.google com/ko/KeywordPlanner/Home ~

Google Adwords Keyword Tool
hitps:/fadwords.google com/o/KeywordTool ~

Enter one keyword or phrase per line to see what related word searches your ad will
show an.

Jonathon Colman, Corey Mcheil, AJ Kohn and 5 other people +1'd this

* __/ A description for this result is not available because of this site’'s robots txt — learn more.



Thank Webmaster Tools

+¥You Search Images Videos Maps News Shopping Gmail More -

vl Check those 404 errors
vl Check indexation




YourDomain.com

Test & Monitor

PAGE PERSOMN STATUS CRITICALITY ISSUE DESCRIPTION ERROR TYPE
Open, L Medi Code, Ul, Content lzsue,
Page Name or URL Initials | Corrected, UW'H,' T_I um, Description of the issue Link lszue,
Remowved 0 Web/Browser lssue
Low

Corrected Medium

Corrected Low

RETEST RETEST

+ DEPT./TEAM RESOLUTION FIXED BY NEEDED STATUS COMMENTS
identify who ldentify the rezolution, the fox. Persuq wiho esiNo Done? Notes
needs to foc fixed izsue

Document QA Testing. Keep SEO/Developers Log. Annotate Google Analytics.

@lookadoo
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Launch & Promote

TEST SOME MORE...
TIDY UP LINKS & LOCAL
TELL THE WORLD!







Crawler Control

robots.txt
http://www.yourdomain.com/robots.txt

User-agent: *

Disallow: /cgi-bin/

Disallow: /wp-includes
Disallow: /wp-content/plugins/

Block Internal Search!

<meta name="'robots"
content=""noirndex, follow' >

And... be on the lookout for 404s! @
@lookadoo G



(\ %Iupers ans

Maobile Desktop
] 55 /100 72 /100

Suggestions Summary

© » Eliminate render-blocking JavaScript and C55 in above-the-fold content

Your page has 1 blocking CSS resources. This causes a delay in rendering your page

© » Reduce server response time

» Optimize iImages
Properly formatting and compressing images can save many bytes of data

+ Leverage browser caching

Setting an expiry date or @ maximum age in the HTTP headers for static resources instructs the
browser to load previously downloaded resources from local disk rather than over the network

@ » Enable compression
Compressing resources with gzip or deflate can reduce the number of bytes sent over the network

@ » Minify JavaScript
Compacting JavaScript code can save many bytes of data and speed up downloading, parsing, and
execution time
» 4 Passed Rules

lts are cached for 30s. If you have made changes to your page, please wait for 30s before re-

*The results ar

Understanding the Rule lcons
icon name description
©  red exclamation point Fixing this would have a measurable impact on page performance.

vellow exclamation point  Consider fixing this if it is not an onerous amount of work.

http://bit.ly/GPageSpeed @  green check mark Mo significant issues found. Good job! http://bit.ly/GAspeed




Link Reclamation / Outreach

YourDomain.com Links to Clean Up
Latest rev.: mm/ddiyy

External Page - Linking URL Anchor Text PA ACRank Suggested Anchor Text
(if any change)

- Old URL New URL Priority
- - T
- Contact Name Contact Email Contact Phone Contact Info Date Link Checked
(Addition, if any) Requested Updated Linkls

Removed

w - w w w w w

http://www.opensiteexplorer.org/ http://www.google.com/webmasters/tools/
http://www.majesticseo.com/ http://www.bing.com/toolbox/webmaster

@lookadoo http://www.buzzstream.com/ http://www.google.com/analytics/




m t : ello, Campaigns & Tools

OFEN BITE EXPLO

http:/ | Search |

+Compare up to 5 sites

Domain Metrics: Page Metrics:

DCI I"I'1_EI i_n_ Auhj E' ”_t]' Just-Dizcovered ink= index updated confinrousfy. Last Mozecspe index update: Sepfember 10, 2013, Next Mozscspe index updafs: Cefober 8, 204 3.

29!100 | f Linking Root Domains Total Links Facebook Shares Facebook Likes Tweels Google +1s

— \ 1 | Il |
| Inbound Links W ‘ | Top Pages W/ ‘ | Linking Domaing W ‘ ‘ Anchor Text @ ‘ | Compare Link Metrics '.idi | Advanced Reports \i/ | | Just-Discovered bels W |

Shaw| all | : |Iinksu‘zfmm| only external | y |pages¢t0| pages onthis rontdnmairl \ 4 |u‘:ar|t1| show links ungrouped | A || Filter |
all this page
1-S0extemalinks$  First ©7 2 3 4 5| e (@) Exportto CSV (Limit 10,000)
= - only external g — pages on this subdomain o - o
| Title and URL of Linking Page only internal Lir pages on this root domain Page Authority ¥ ;Domamhuﬂlomy Y |
Retailer Membership | International Mountain Bi... Learn more here 49 82

O www imba.com/membership/retailer

Retail News | Bicycle Retailer and Industry News BikeRoar.com 47 62

£ whww . bicycleretailer. com/retail-news

Verde to represent BikeRoar.com | Bicycle Retai... bikeroar.com 43 62

,&'J El www bicycleretailer comindustry-news/2013/06/26/verde-represe. .

Our Bikes have Stories. Custom Bicycle Painting... {img alt) BikeRoar Bike Review 40 34
£ B kanebikes.com/

(nofollow) London Cycle Chic: Trend Alert: Metallics bicycle stares nyc a9 g5
£ g lendoncyclechic.blogspot.com/201 301 ftrend-alert-metallics. html

Web/Internet | Bicycle Retailer and Industry News BikeRoar.com 32 62
L g www. bicycleretaler.comiweb-internet




Enterprise — Advanced Fllters

1. Select an Advanced Report:
_— @ |nbound Links /Linking Pages Pages on My Subdomain Linking Roaot Domains

2. Include the following links in my CSV:

Types of links: Show links that have the following anchor text terms or phrases:
Enter a comma-separated list. Use guotes for exact mateh.

- @ Any

Only Link Equity
Only Mo Link Equity
Cnly Fallow

Cnly rel=nofollow

Only 30

Linking pages with a certain Page Authority:

Minimum Maximum

External linki

Imternal lin

Linking pages with a certain Domain Authority:

Any IP address or C- k Minimum Maximum

rom the same IP
From a different IP
Fromthe same C
From a different C bl

Linking pages with a certain number of linking root domains:

Minimum: Maximum:

Links that link to:
Linking pages that have the following TLDs:

Enter a comma-separated list of TLDs.

- @

Links with properties:

- Linking pages that come from the following root domain:
@ Any

Those

These from outside a

ANy
Those from a linked i

Those notfrom a linked i

Get up to 100,000 links using OSE Advanced Filters!
@lookadoo http://www.opensiteexplorer.org/ G
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Local Search Gains

DARREN SHAW




Rankings may drop, but...
GOING VIRAL!

SHARES

5 1k 290 1139 24
- Ki share W Tweet 1

R+ +1

WHAT & THIE?

@lookadoo

[EED v oo |9 wen (us

Throw an online party with EPIC content & promotion!

&



“The search industry is
going to eventually
merge into marketing.
It’s already part of
marketing, but folks
don’t recognize it as
such. That’s going to
change, a lot, and

soon.”

~lan Lurie
@portentint

@lookadoo

) Original Artist

Feproduction rights E_I:ut?inal:ule from

e, CartoonStock.com

L/ PP LUBWL (| Ydieas

"The hard part will
be the marketing."
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Looking Good in Social

STRUCTURED MARKUP
TIPS & HoOw TO
GOOGLE AUTHORSHIP
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W Tweet

759

= Buffer
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1] share
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Structured Social Sharing Formula

(
Hashtags R le'ttelréle

) -'
Share Blurb
forFB & G+
‘ ] N @4

http://moz.com/blog/rock-your-seo-with-structured-social-sharing-mozcon-presentation
http://yoyoseo.com/social-media/optimizing-for-social-presentation/ G

@lookadoo



Blurb you share should have keywords,
Akvile Harlow L¢ brief summary of post.

Get lifted! Yesterday's paraplane adventure recap is now live on
Listpiration. Want to learn how to fly? Grab a discount on me...

Learning How To Fly A Paraplane - '\FI' Dg:title links to og:url
Listpiration

wowwy listpiration, com

Experience the thrill and take in the 4 ) Qg ‘descri p“t}n

breathtaking view from abowve by learning how
to fly a powered parachute or paraplane,

og:image

<!—— This site is optimized with the Yoast WordPress SEQ plugin vl.4.13 -
http://voast.com/wordpress/sec/ —->

<meta name="description™ content="Experience the thrill and take in the breathtaking view
from above by learning how to fly a powersed parachute or paraplane.™/>

<link rel="cancnical" href="http://www.listpiraticn.com/learning-how-to-fly-a-paraplane/" />
<meta property="og:locale" content="en US"/>

<meta property="og:type" content="article™/>

<meta property="og:title"™ content="Learning How Tc Fly A Paraplane - Listpiration™/>

<meta property="og:descriptiocn" content="Experience the thrill and take in the breathtaking
view from above by learning how to fly a powered parachute or paraplane.”™/>

<meta property="og:url™ content="http:/ /www.listpiration.com/learning-how-to-fly-a-paraplans;/"/>
<meta property="og:site_nams" content="Listpiration"/>

<meta property="og:image” content="http://wWww.listpiration.com/wp—content/uploads/2013,/09/
Listpiration-Paraplanse-2597x300.png™ s>

Do Your Posts
Inspire?

<meta name="twitter:card" content="summary"/>

<mMETa name="twitter:site” content="Eakvilsharlow"/ >
<meta name="twitter:dcmaln™ content="Listpiration“/ >
<meta name="twitter:creator" content="@alvileharlow"/>
<!—— / ¥Yoast WordPress SEOQ plugin. -->

Akvile Harlow . @AkvileHarlow . @listperation
http://www.listpiration.com/learning-how-to-fly-a-paraplane/ G

@lookadoo




New Image Size

@lookadoo

Search for people, places and things

Timeline Photos

Back to Album - Facebook + Journalists's Photos - Facebook + Journalists's Page Previous * Mext
ABC News
; ; Asof 9/16/13...
NEWS Did your school make the |IS‘? ) _ - o f / /
Recommended
og:image size:
1200x627
Min. = 560x292

- g ; _I ; E » . - - e 'l -
The 10 Best Colleges According to US News

The latest annual ranking of U.5. News & World Report's best colleges landed today, and
they're remarkable not for the horse race they seek to portray, but the bile they enge...

Scott Clark Time to step up the photography - lots of room to impress. .. or look bad.

[Like Comment | ik Like ® a few seconds ago * Unlike * &b 1
Facebook + Journalists Album: Timeline Photos
We've just rolled out larger images on link shares. This will make your stories look Shared with: 8 Public

even more beautiful on Facebook, The goal with this is to increase dlick-through

rates on links as larger images are more engaging.
Open Photo Viewer

= recommended og:image size for your website is now 1200x627px; Minimum is

- Download
Lundl Below is an example of what the new link stories look like from ABC

Embed Post

News,

Facebook Timeline Photos
http://on.fb.me/169FFb5
4




Google+ Post Meta Tags

Put most SERP Snippet

JTUpE gl » Google Play is celebrating its birthday with a whole week. . - Google+
keywords in 1 https://plus.google.com/+MattCutts/._/QuXntymQAY ...
40 characters. ﬂ by Matt Cutts - in 238,852 Google+ circles - More by Matt Cutts

Mar 6, 2013 — Google Play is celebrating its birthday with a whole week of
free and discounted downloads.

Post Meta Tags

Matt Cutts - Google+ - Google Play 1s celebrating its birthday with a whole week...

<title>Matt Cutts - Google+ - Google Play is celebrating
its birthday with a whole week...</title>

<meta name="Description" content="Google Play is
celebrating its birthday with a whole week of free and
discounted downloads.">

Front Load. Front Load. Front Load Keywords (if it’s natural)! @
S

@lookadoo



Social Control

@ Yoast WordPress SEO: Social

Facebook OpenGraph
#A  Add OpenGraph meta data

Add OpenGraph meta data to your site's <head> section. ¥You can specify some of the ID's that are
sometimes nesded below:

Facebook Insights and Admins

To be able 1o access your Facebook |nsights for your aite, you need 1o specily a Facebook Admin. This can
e & user, but if you have an app for your site, you could use that. For most people a user will be "good
enough’ thouwgh.

Use a Facebook Ago as Admin

Featured Image

Setfeatured image

Becomes default og:image
for social share snippet

Frontpage settings
Imags URL:
Description:
WordPress SEO by Yoast
These are the image and description used in the Open = ?
the fronipags of your sits. General Page Analysis  Advanced Social
Facebook Description:
Default settings
Imags LRL:
P
This image is used if the poat/page being shared does Ifyou don'twant to use the meta description for sharing the post on Facebook but want another
IMages. description there, write it here.
Google+ Description:
Twitter
- Add Twitter card meta data p

Acd Twatter card meta daia 1o your site’'s <head> section.
Ifyou dontwant to use the meta description for sharing the post on Google+ but want another

description there, write it here.
Eite Twatter Usemame:



Planning & Tagging

140-5-(LEN @ ourProfile=125 -
Campaign ﬁ::g?;g" RESULT. URL tagged

To make tweet “retweetable,” must Campaign Source is | |Medium is REQUIRED! with campaign tracking!
be within character limit. Cell turns REQUIRED! REQUIRED! ldentifies product,
red if to large. \dentifies where it's Identifies how it promo code, or To copy: _CntI+C.

shared was shared, the slogan - name of To pa_ste into XLS: Paste
140 iz max, but it will get cut off if Autofil from cel marke campaign Special = Values
Eiwesied column A

FACEBOOK GOOGLE PLUS PAGE URL SOURCE MEDIUM TAGGED URL

If you want your tweet to be

108 Keyword-rich blurb for Keyword-rich blurb for hitp:iwww yourdomain.com/ facebook social launch hitp:ife e yourdomain. com#utm_source=facebook
retweeted, the total character count Facebook page. Don't forget | Google+. Don't forget Zutm_medium=gocial&utm_campaign=launch
needs to allow room for your company #hashtags #hashtags
name.
Latest Greatest Post Title: 71 hitpoiier e yourdomain. com/sitemapd twitter social email http:ifher e yourdomain. com/sitemapiutm_source=t
hitp:'shorturlly by @ ourProfile witterSutm_medium=sccial&utm_campaign=email
#hashtag
Showing a tweet that is too long to be 134 hitp:iiwerwow . yourdomain. com/first-category! google+ sacial email http:dier e w . yourdomain. com/first-

retweeted on Twitter. Notice the count
colum te the right in red with red letters
az a warning!

category/#utm_source=google+Sutm_medium=sccial
&utm_campaign=email

Add UTM tracking variables to track social traffic!
http://bit.ly/UTMvariables

@lookadoo G




@lookadoo

About Social Media Optimization (SMO) About KnowEm?

Social Media Optimizer

Enter your website URL and we'll check to see if your page’'s HTML code is optimized for sharing via Social Media. The Social Media Optimization (SM0) tool will analyze
your markup code for Facebook's Open Graph protocol, Google+ Authorship, Linkedin, and Twitter's Summary card data. The results represent a rough approximation of

what your site will look when shared via Social Media buttons.
Check It »

http:/fwww.bikeroar.com/

W Tweet | 275|  FLke 152 msmre 64 | | ®inie| e g +1 ] 262

€5 All SMO Markup ‘ i Facebook | 2§ Google+ H [ Linkedin H o Twitter H I Standard SEO H @ Geo/Local H i= Semantic ‘

All SMO Markup Tags

Twitter Card Info Google+ Authorship

Open Graph Protocol

og-locale twitter-card Google+ Author Info

A\ No oglocale Tag Found. A No twitter-card Tag Found. A5 No Googler Author Info Found.
og-type twitter-title

A\ No ogtype Tag Found. A\ No twittertitle Tag Found.

og:title twitter site
A\ No og-itle Tag Found. A\ No twittersite Tag Found.
og:description twitter-creator

A\ No og:description Tag Found.

og-url twitter-description

A\ Mo og:url Tag Found. 2\ No twitter.description Tag Found.
og:site_name twittersimage

A\ No og:site_name Tag Found. A Mo twitterimage Tag Found.
og-image

A\ No ogimage Tag Found.
fb:admins

A\ No twitter.creator Tag Found.

http://smo.knowem.com/
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Google Authorship Markup: How to get your picture in search results.
- blog.kissmetrics.com/google-authorship/ ~
by Andy Crestodina - in 5,035 Google+ circles
Here are the three steps to follow to get Google Authorship markup working,
along with tips for troubleshooting.

Test Your Google Authorship Knowledge! Take this quiz | developed ...
F a hitps.//plus.google.com/.../posts/ZSNEpXd4yEF ~

Mark Traphagen

1 day ago - Test Your Google Authorship Knowledge! Take this quiz |
developed for +Plus Your Business! that covers 20 basic knowledge points
about Google Authorship. Guide to Google Authorship for Businesses and
Individuals - Plus ...

Google Authorship | Search Engine Land
searchengineland.com/library/google/google-authorship-google

5 days ago - Google Authorship is a way to link content you create with a Google+
profile, which provides benefits such as your headshot image appearing ...

Danny Sullivan shared this

Google Adds Automatic Authorship With Google+ Sign In
searchengineland.com/google-adds-automatic-authorship-with-google-si... ~

4 days ago - Google announced an even easier way to get your picture into the Google
search results by adding automatic author attribution through ...

Laura Crest shared this on Google+

What is Google Authorship | Trighton Interactive
E www trighton.com/what-is-google-authorship/ ~

by Jody Resnick - in 535 Google+ circles
Learn What is Google Authorship. Get your picture to show up in Google
search results by connecting your authored content to your Google + page.

Jayson Delders: The Complete Guide to Google Authorship
www. huffingtonpost.com/...fthe-complete-guide_b_2831249.nt... =
%ﬂ by Jayson DeMers - in 581 Google+ circles
LB Mar 8, 2013 - As we have seen from the evolution of other Google products as
mentioned above, there is no doubt that Google Authorship will continue to ...

https://plus.google.com/authorship

Google Authorship

Get your
personal Google
profile photo

to show in the

search results!

http://www.plusyourbusiness.com/guide-to-google-authorship-for-businesses-and-individuals/

<3



Web Developer's SEO Cheat Sheet

" Important Metadata

Facebook Open Graph

Thipsds

ngts propertystogititie” conteat==Titls Coes Mere™

ASLE BroperTys egidescription™ coatests"description-poes-Rare™>

AELER BrODEITYS OgiTYIe" COALEATE pour-Content-Type-pors-Rere™ [0.g., “article”)
EnEta Properiy= ogiuel” Contente TP e, yoer-31tecon >

CREta Properiy="ofi IRage™ oeatentE"hUIp:/ W your-3i ue.con/ inage. fpg™

tngts proportystoginite Asse™ coatests your=siteenang™s

AgLE propertys ilsdaing™ contents your-faccbask-page-uler-10

A Roadr

Moda bnformation ol hiipes domlc i lasebook comidatifopangiaphl

Twitter Cards

hipds

nats nam e LT CoateNE e pa—ary

nats mEm T TPl Conten s TN Tp e g aamp e, Domyour-ur - geas- hare
angta naege taitterititle”™ costeat="Title Coos Horg™

SAELE Al TwTLErIdeSEFILIAAT COALEATITYOUF descriptinn poei hese
AGES AT TWILLEr1IASEE” CoALEATIREERY eranple. con) nage. ipg T

FY PP

More indoemation 8 nitp s/ doviwitier comidocaleands
Google+

Googher will gairact infarmation from Open Gragh propertos, tithe
and meta description 1ags, or Schema oeg microdata [recommaended].

ahfml igmecipe Iteatypes hitpifachens. org/Ar ticle™s

Thisd

“nata TEnprOps aane™ conTent="Tithe Goss Here™r

“nets (Tenprops Sescriptisa” content="Description Goss Here™
ingts 1tenpropsTinspe™ contents"hitp:/fexsnple.con/inage. Jea™
o Mg

More information 8l hitpiTaemlapen gaogle comie mabienlpaet’

IVBOEE | Tho Wob Developor's SEO Cheal Shoel

Google+ Authorship
= For author information in Google search results:

1 Link your content 1o your Google+ profile

<8 href="[profile_orl]frel=author >Googles/ax
2 Link back 1o your sita fram the ‘Contributar”
soction of your Google+ profile

o information at
Fitpa:iigepar oagle shim webmailii i niwei T AIRE AT

Google+ Publisher

* Forlk , brards, products and orgas

P

1 Link your homepage to your Googles profile

<a hrefs"[profile_url]irel=publisher >Googled/a>

2 Link to your website from your Google+ page's prafile

Mane infarmation al
hitesd appon goog's ComS me bmas e enveme 1 1 0R S 44

| madtam | CIMNISECDESE 3

Open Graph . Twitter Cards . Google+ Authorship . Google+ Publisher

http://moz.com/blog/the-web-developers-seo-cheat-sheet-2013-edition
@lookadoo G



“For those of you considering
whether you need an SEO for
your domain migration, the

answer is... 1-1_1.7-1’

“Yes, yes you do!”

The same goes for a redesign,
CMS migration, hosting
migration, and any URL
changes, and content planning!”

~Ruth Burr, Moz

@ruthburr

://moz.com/webinars/domain-migrations-lessons-from-the-moz-transition
@lookadoo
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Email: dana@yoyoseo.com Link Bundle:

Twitter: Worksheet:

Website:

Find this recorded #Mozinar and slide deck at very soon!




