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If you build links the wrong way, Google 
will destroy everything you love.

Fact
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Warning
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•This presentation contains
post-meme images
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Good link building is hard
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Relationships 
aren’t easy 

either
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Let’s make them both work together
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What makes you a relationship expert?
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What do most 
people want from 

a relationship?
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Characteristics 
of a healthy 
relationship
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People do 
NOT want...
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How do you target someone without treating them like a target?
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Be 
Genuine
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That’s enough
psycho mumbo 

jumbo...
MOVE IT ALONG 

BUDDY!!!
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Find Websites
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Who are the 
people 

behind it?
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Follow the trails

Tuesday, July 24, 2012



Google them

Tuesday, July 24, 2012



Who are their followers and friends?
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Monitor them
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Interact
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Use spreadsheets or CRM
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Contact Records
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Link Records
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Develop 
relationships 

naturally
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Don’t overwhelm them
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Stay on topic...
not your topic
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Create a positive 
experience
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Be patient 
or else
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What’s the 
outcome?
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Real 
Friends
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Connect with 
your friends’ 

friends
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Social 
Exposure

Tuesday, July 24, 2012



Natural 
Links
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Unexpected 
Mentions
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Unexpected 
Mentions

Tuesday, July 24, 2012



Being a 
Resource

Tuesday, July 24, 2012



Going above 
and beyond
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Showing 
appreciation
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Being a 
good host
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Donating to 
a good cause
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Helping 
Others
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Collaboration 
and leading by 

example
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Link Pimp
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First rule of 
secret groups is 
that we don’t 

talk about 
secret groups
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Pay it forward
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Think long term

Tuesday, July 24, 2012



•Jon Henshaw
•Co-Founder & Chief Product Officer

•Raven Internet Marketing Tools
•http://raventools.com

•@RavenJon

Tuesday, July 24, 2012

http://raventools.com
http://raventools.com

